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feed dealers 


who are prepared to render 
adequate service should all 
make money this feeding 
season if they will protect 
themselves against credit 
losses. Home grown feed 
supplies are the lowest in 


years, prices of all feedstuffs 
are attractive and the mar- 
ket for farm products is and 
should continue to be com- 
paratively better than it 
has been in many recent 
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months. 
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Wisconsin Feeds for Wisconsin Feeders 


PROTEIN 20°; 


Bran, 
Middlings, 


\Calcium Carbonate, Bone Meal, Salt). 
MANUFACTURED EXCLUSIVELY BY 


NORTHERN MILLING Co. 


WAUSAU, 


TRADE MARK 


GUARANTEED ANALYSIS: 
FAT 4.507 
CARBOHYDRATES 52°, 
INGREDIENTS 
Hominy Meal, Linseed Oil Meal, Gluten Feed, Wheat 
Cottonseed Meal, 
Malt Sprouts, 


FIBRE 9% 


Wheat 


and Minera's, 


Brewers’ 
Molasses 


Grains, 


wis. 


The most important decision you can make 
as a feed dealer, is your choice of the brand 
of feeds you are going to handle. Your 
store will be known by the line of feeds 
you sell. Your business will succeed or fail 
according to the results and satisfaction given 
by these feeds. 


The WISCONSIN line of feeds has helped 
many a dealer to build up a flourishing busi- 
ness from small beginnings. It has steadily 
grown in popularity with feeders and dealers 
alike—a preference based on MERIT. 

Sold through dealers only. 

Write for agency today. 


CENTRALLY LOCATED FOR SERVICE 


NORTHERN MILLING COMPANY 


SINCE 1883 


WAUSAU, WISCONSIN 
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Demand tor CUT Corn 


CASH in on the better demand for steel-cut corn, durum 
wheat, milo maize, etc. With a Eureka Corn Cutter you 
can not only make a cleaner, brighter product but also 
eliminate waste, speed up your out- 
put and save power. 


EUREKA 
Corn Cutter 


Cuts clean, uniform cubes---no jagg- 
ed edges and splinters---much less 
small, fine stuff. Neither a mill nor 
a grinder can approach the kind of 
work done by the Eureka Cutter. 


It also gives you the best possible 
way to reduce corn with excessive 
moisture content. 


Has tool steel knives, adjustable to 
take up wear. Three perforated 
steel screens furnished. Quickly 
changed from one to another. 


Superior D.P. Cups 


Built right. No rivets. Perfect pick- 
up and discharge. Placed closer on 
Find out all about this profitable machine. belt. Increase elevator capacity 20%. 


: Nothing to change but the cups. 
Have you received our new general catalog We eae large sien, - 
30-G? If not, write for your copy. 


W. C. Stephan, Representative, Box 85, Eau Claire, Wis. 


Fverything Jor Every Mill and Elevator 
‘She Strong-Scott Mfg Co. 


Minneapolis Minn. Great Falls Mont. 


In Canada: The Strong-Scott Mfg.Co.Ltd.-Winnipeg SOT 
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A product has to be 
right to pass the se- 
vere tests given it in 
the laboratories and feed lots of over 
a thousand leading feed manufacturers. 
Such tests were given FOS-FOR-US! 
In every case, FOS-FOR-US was found 
to have a high calcium percentage 
as well as the correct and favorable 
amount of phosphorus and iron oxide. 
It was always found uniform and pure. 
When tested in the feed lots, the most 
skeptical were convinced that FOS-FOR-US 
builds bones, makes meat, prolongs milk 
flow and assures hard shell eggs better 
and cheaper than any other material. 
Then these feed 


ures with those of 
experiment station 
authorities. They 


[NTERNATIONAL Asal 


MANUFACTURERS 


INTERNATIONAL AGRICULTURAL CORPORATION 
61 Broadway, Dept 18. New York City 


Over 1,000 millers have read this Brief and are 
~ using FOS-FOR-US. Mail the coupon for your copy. 


LABORATORY AND FEED LOT 
EXPERTS LEADING FEED 
MANUFACTURERS MADE THESE 
TESTS 


wanted to be absolutely sure before .. 


using it in their feeds and mashes. 

Convinced, they found by using 
FOS-FOR-US they not only had a better 
mineral, but as a result of lower raw 
material costs and lower handling costs, 
they saved $10 per ton in mineralizing 
their feeds. 

You should have this additional sav- 
ing on the profit side of your ledger. 
You should give the benefits of 
FOS-FOR-US in the feeds and mashes you 
sell. Read the special Millers’ Report. 
If you are not satisfied we will furnish 
you free sufficient FOS-FOR-US to make 
your own tests. We want you satisfied 
that FOS-FOR-US 
will better mineral- 
ize your feeds. We 
know that you will 
be satisfied once 
you use it. 


CULTURAL (ORPORATION 


GRADE 


PRODUCES VIER HOGS: 
z= 
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Bigger and Better 


Page Six 


Tine latest and 
largest addition to our Chicago 
plant is rapidly nearing com- 
pletion and will be in operation 
the last of October. 


To you, Mr. Dealer, this invest- 
ment of $200,000 will bring 
lower prices thru lower operat- 
ing costs—better service—and 
will place us equal or superior 
to any mixed feed plant in the 
country for service, uniformity 
and up-to-date equipment. 


Grow With Arcady 


A RCADY FARMS 
MILLING COMPANY 


_ CHICAGO, ILLINOIS 
KANSAS CITY. MISSOURI 
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Record Season for Feed Sales Ahead 
Are You Prepared for Itr 


Check Your Mailing List, Advertise, Call on Farmers 
Put Warehouse, Store in Order, Change 


of a great dairy feed season. 

The drouth has made disastrous 
inroads into the home grown grain sup- 
ply and a shortage of hay and other 
roughages has been reported. Farm- 
ers realize that they cannot slight their 
dairy herds, in most instances their 
chief source of income, and they will 
be in the market for commercial feeds. 
Conditions for the dealer are more 
favorable than in many years but the 
man who works hardest, as usual, will 
receive the largest volume of business. 

Prepare for Business 

There is a vast difference between fly- 
ing across the ocean and selling feeds 
but one fundamental principle which 
was recently stressed by Coste, the first 
man to span the sea from Europe -to 
America, applies to both fields. It is 
preparation. Coste, the great French 
fiier, willingly admitted that he spent 
years in preparing for his great feat. 
When the time came he was ready. 
And he succeeded. 

The feed season, just around the cor- 
ner, is a great opportunity. But if the 
dealer is to get the utmost out of it, he 
must be prepared. 

One of the first steps in preparation 
for the season is the correction of the 
mailing list. Right now is an opportune 
and crucial time to broadside the coun- 
try with advertising. If the sales mes- 
sages are to be effective they must 
reach the proper destination. Run 
down, out of date mailing lists weaken 
the advertising campaign and result in 
waste of effort. Dealers will find the 
postmasters of their towns willing to co- 
operate in correcting the mailing list. 
They are familiar with the rural routes 
of their community and can offer many 
valuable suggestions. 

Call on Feeders 

Advertising should be followed up 
with personal calls. Crisp, fall days 
are inviting. It will be a pleasure as 
well as a profitable plan to spend sev- 
eral weeks visiting the dairymen of the 
community. Calls should mean more 
to the farmer than just another man 


See are on the threshhold 


trying to sell that “confounded high 
priced feed.” The dealer should offer 
his personal service in helping to get 
the herd on the proper ration. He 
should offer to conduct tests and weed 
out the “boarder” cows. He should 
show sincere interest in the farmer’s 
welfare and he will obtain a much more 
attentive hearing, 

Many dealers contract to supply the 
dairyman with his entire season’s sup- 
ply of feed. The feed is kept at the 
dealer’s warehouse and taken out as 
the farmer demands. This policy en- 
ables the dealer to offer a quantity price 
to the farmer and it assures him of his 
continued business. The plan can be 
worked most effectively, among. patrons 
who are already using the dealer’s feed 
and are educated to its value. It is 
frowned upon as a speculative enter- 
prise. 

Be an Optimist 

When making calls upon the farmer 
the dealer should maintain an optim- 
istic attitude. Dairymen glum. 
Their crops are short; dairy prices are 
unsatisfactory. They must be encour- 
aged. The dealer who walks into the 
farmyard with a smile from ear to ear. 
with an air of confidence apparent in 
every prediction he makes for the suc- 
cess of the dairy industry, will soon 
find his listener catching the same spir- 
it. And then he will be in a better 
niood to buy. 

Personal calls among farmers in a 
dealer’s trade territory are an impor- 
tant factor in effective preparation for 
a good season. Every visit may not 
result in a sale but it makes an im- 
pression that will place the name of 
the dealer’s store in the mind of the 
customer a little later on in the season 
when he is ready to buy. Regular ad- 
vertising will assist in keeping this im- 
pression fresh. 

Do Some Housecleaning 

Another step in preparation for the 
dairy feed season is the cleaning and 
arranging of the warehouse. Heavy 
stocks will be needed this winter. It 
does make a difference to a customer 
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to Cash Basis 


whether he visits the warehouse for 
a load of feed and finds the sacks piled 
in neat rows in tidy surroundings or 
views a hodge-podge of bags merely 
dumped into a disheveled heap. The 
chain store counts the display of its 
merchandise an important factor in its 
success. This policy will work just as 
effectively for the feed dealer. 
Sell for Cash 

With financial conditions in a de- 
pressed state the farmer will be tempt- 
ed more than ever this winter to buy 
his feeds on credit. The dealer who 
is too easy about granting charge ac- 
counts will find himself burdened under 
a heavy yoke next spring. 

There are two ways to avoid this 
predicament. The first and most effec- 
tive is the adopting of a cash basis. 
The dealer who operates under this 
plan will have no difficulty in getting 
the farmer’s money that would ordi- 
narily go toward a new radio or other 
luxury. He will not experience the 
embarrassment of offering credit to one 
customer and refusing it to another. 
One rule will apply for all. And when 
the winter’s stock of feed is sold the 
dealer will have a bank balance which 
he can quickly convert into new stock 
and into his well-earned profits. 

Cash Blan Best 

The second method 1s a restricted 
credit policy. Under this plan the 
dealer should make it a point to in- 
vestigate the financial responsibility of 
his purchasers. Credit ‘associations, 
banks, and other merchants can fur- 
nish necessary information. By restrict- 
ing credit to those who are financially 
responsible, the dealer will reduce his 
risks of losing money on bad accounts. 
Experience has proved, however, that 
the cash basis far excels the restricted 
credit plan. 

A great dairy feed season is ahead. 
An abundant harvest awaits the dealer 
who will prepare himself for it and 
will apply sound merchandising prin- 
ciples and extra hard work in the con- 
duct of his business during the forth- 
coming months. 
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Eau Claire, Wis., Group Plans 
To Organize Club 


IFTY-ONE dealers and guests 

discussed plans for organization 

of a district club affiliated with 
the Central Retail Feed association at 
the State cafe, Eau Claire, Wis., Mon- 
day evening, September 22. Organiza- 
tion is expected to be completed at a 
second meeting to be held at Eau Claire 
within the next six weeks. 

The New Richmond District Dealers 
club assisted in sponsoring the new 
group and was represented by a good 
delegation, including Joe Huenink, Bald- 


win, president, and John Vrieze, Wood- 
ville, secretary. F. Kern, Sparta, direc- 
tor of the Central Retail Feed asso- 
ciation, and David K. Steenbergh, Mil- 
waukee, were present and made short 
addresses. An instrumental and vocal 
musical program was presented through 
the courtesy of J. P. Bernhard, man- 
ager of the Eau Claire Coop. Shipping 
association. 

S. E. St. John, manager of the Red 
Front Flour & Feed Co., Eau Claire, 
presided as chairman of the meeting, 


The Haines mixer is built 
with receiving hopper below 
floor as illustrated or with 
receiving hopper above 
floor. Both typesequipped 
with feeding screw in re- 
ceiving hopper and vibrat- 
ing sacking platform. 


Made in two sizes: 


Model No. 1—50 cubic 
feet or 40 bushels. 


Model No. 3—100 cubic 
feet or 80 bushels. 


Furnished with pulley for 
belt drive or with electric 
motor for independent ope- 
ration. No elevator re- 
quired. Uses little power 
and minimum floor space. 
Shipped completely assem- 
bled ready for operation. 


Send for 
Bulletin 22-F 


Manufactured and Sold in Canada by 
Kipp-Kelly Limited, 
68 Higgins Avenue, Winnipeg 


The 
Haines Feed Mixer 


(Patented) 


THE GRAIN MACHINERY 


MARION-OHIO 
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leading the discussion and introducing 
the principal speaker, H. A. Vander- 
hoof, nutritional expert, of the Stuhr- 
Seidl Co., Minneapolis. 

Mr. Vanderhoof said that better times 
are coming in the feed industry and 
particularly for the feed dealer who rea- 
lizes that the biggest thing he has to 
sell the farmer is not feed, seeds or fer- 
tilizer—but results. In order to be able 
to sell results the dealer must study his 
business, his feeds and all the products 
he handles so that he can advise each 
buyer as to the best use of the pro- 
ducts purchased. By doing this, he 
added, we will build confidence among 
our customers and the future of the in- 
dustry rests on the confidence it can 
build and maintain. 

Many problems of vital importance 
to the feed industry were discussed dur- 
ing the remainder of the evening. The 
discussion revolved around questions 
which those in attendance had previous- 
ly written on cards furnished for the 
purpose and some of these questions 
were as follows: 

What is the best form of advertising 
where your customers are served by 
only a weekly newspaper? Should sales- 
men be welcome at a feed dealers’ 
meeting? How many dealers figure de- 
preciation on buildings and equipment 
every year? Are we selling feed on a 
purchase or on a replacement basis? 
Is a hammer or attrition mill the best 
from the standpoint of assuring satis- 
faction to your customers? What is 
meant by cash cales and how many 
dealers sell on a strictly cash basis? 
How many dealers make out a cost 
sheet and what is the average cost of 
doing business in a retail feed store? 

Six of the dealers at the meeting said 
they sold feed on a strictly cash basis 
and cash was described as “anything 
which can be used to take up a bill of 
lading’. It was admitted that many 
dealers sell feed below replacement cost 
zt various times and for various rea- 
sons, but the most successful dealers 
always follow the market. Mr. Kern 
expressed the opinion that farmers 
would have more confidence in feed 
dealers and feed dealers’ prices if price 
changes followed the market more 
closely and were made every day when. 
necessary. 

Direct mail advertising was consid- 
ered the best form of advertising for 
the dealer to use in reaching his cus- 
tomers. A. A. Bergeron, Rice Lake, 
described his method of making one 
mailing a month to all the mail boxes 
in his territory and one mailing a week 
auoting prices to the 200 best feeders 
on his customer list. One salesman de- 
scribed how his manufacturing firm had 
mereased sales 17 per cent by substi- 
tuting direct mail advertising to the 
farmers for newspaper advertising pur- 
chased in cooperation with the dealer. 


J. KIRZKOWSKI, Rosendale, Wis., 
has purchased the Ladish-Stoppenbach 
Co. elevator of that city and plans to 
add a flour and feed store and a grist 
mill. 
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Plans Completed 
For National 
Grain, Feed Men’s 


Convention 


RRANGEMENTS are completed 
for the 34th annual convention 
of the Grain & Feed Dealers Na- 
tional association which will be held at 
the Hotel Sherman, Chicago, October 
13, 14 and 15. Six noted speakers are 
on the program and many entertain- 
ment features for both men and ladies 
are scheduled. In addition to the in- 
teresting and instructive program a 
trade show, featuring exhibits of the 
grain and feed and allied industries, will 
be held. Charles Quinn, secretary of 
the organization, is enthusiastic over the 
prospects for this year’s convention. 
“What a galaxy of speaking stars has 
been obtained!” he declared. “This is 
the best program ever prepared by the 
association for an annual meeting in 
the 34 years of its existence. Every 
dealer should make it his special duty 
to attend.” 


Reduced Rates Granted 

Business sessions of the convention 
will be held during the mornings and 
the afternoons will be left open to en- 
able delegates to visit the exhibitors’ 
booths and to participate in the enter- 
tainment events. 

Reduced rates of fare and one-half 
have been granted by all railroads for 
the convention. Certificates, entitling 
the bearer to obtain tickets on this 
basis for himself and members of his 
family, have been mailed to all mem- 
bers. Reduced rates cannot be obtained 
unless the certificate is presented to the 
ticket agent at the point of purchase. 


Banker to Speak 

The convention will be called to order 
at 9:30 a. m., October 13, by Bert T. 
Dow, president. An invocation will be 
followed by an address of welcome by 
John A. Bunnell, president Chicago 
board of trade. Ben E. Clement, Waco, 
Tex., will respond. Harry A. Wheeler, 
vice chairman, First National bank, 
Chicago, and president United States 
chamber of commerce, will then dis- 
course on problems of the grain and 
teed industry. His talk will be fol- 
lowed by President Dow’s annual ad- 
dress and a report by Charles Quinn, 
secretary and treasurer. Presentation 
of prizes to winners of the booster 
membership contest conducted by the 
association and the appointment of con- 
vention committees will conclude the 
session. 

C. A. Donnell, chief meteorologist, in 
charge of the weather bureau, Chicago, 
will show the dealers how to read the 
weather map and how they may post 
themselves on forthcoming weather 


conditions in various sections of the 
country. 
Shipping Rate Decision 

Grain and feed dealers are joining in 
protest against the shipping rate deci- 
sion recently made by the interstate 
commerce commission in the western 
grain case. The proposed rate changes 
and what they mean to the industry 
will be fully explained by John FE. Cur- 
tiss, former chairman, Nebraska state 
railway commission, Lincoln, Neb. 

Following the address of Mr. Curtiss, 
dealers will hear F. Dumont Smith, 
Hutchinson, Kans., an outstanding 
member of the American Bar associa- 
tion, discuss the constitutionality of the 
agricultural marketing act. Mr. Smith 
is the attorney who prepared the resolu- 
tion denouncing the farm relief plan 
which was submitted to the American 
Bar association at its recent annual 
meeting. He possesses a technical, le- 
gal view of the agricultural act from 
which all dealers will profit. 

Another feature speaker at the con- 
vention will be Hon. Frank Oliver, 
Canada, who will discuss the Canadian 
wheat pool and its relation to the pres- 
ent wheat situation. Mr. Oliver has 
held many important government and 
industrial posts and has made a close 
study of Canada’s wheat marketing 
system. 

Tuesday morning’s session will con- 
clude with reports of the transporta- 
tion, legislation, crop, membership and 
rejected application committees. 


Address on Feeds 


Feed dealers are especially urged to 
be present at the opening of Wednes- 
day’s session. The first feature on the 
program is 2 discussion of problems 
confronting the feed trade by D. W. 
McMillen, president, American Feed 
Manufacturers association. Mr. Mc- 
Millen’s talk will be followed -by com- 
mittee reports and election and instal- 
lation of officers. 

Entertainment guaranteed to provide 
a good time for all has been provided 
for the convention. A cabaret supper 
and dance is scheduled for Monday 
evening, The annual banquet will be 
held in the Royal ballroom of the Hotel 
Stevens, Tuesday evening. More than 
1,400 persons are expected to attend. 
Vaudeville entertainment good 
music will be provided. A feature 
speaker will deliver an interesting ad- 
dress. 

In addition to attending the social 
functions on Monday and Tuesday eve- 
nings, the ladies will be entertained 


THE FEED BAG—OCTORER, 1930 


D. W, McMillen 


Mr. McMillen will speak on feed problems 
at the nationa! convention. 


with a visit to the Chicago field mu- 
seum and the Adler planetarium which 
contain many wonders of the world. A 
lecture on the stars and planets by an 
astronomer will be one of the features 
of the visit. Other entertainment fea- 
tures for the ladies are also planned. 

Deaters who are interested in golf 
are reminded to bring their clubs and 
togs with them to the convention. A 
tournament, with an attractive trophy in 
store for the winner, will be held. The 
cup is to remain the permanent pos- 
session of the golfer who wins it twice. 


E. S. WOODWORTH, E. S. Wood- 
worth & Co., Minneapolis, is back on 
the job after a two weeks’ vacation at 
the cabin lodge which he recently com- 
pleted building at Squaw point, on the 
Chippewa river, four miles east of Hay-- 
ward, Wis. Mr. Woodworth described 
his vacation as the most enjoyable and 
restful in many years. He expects to 
rcturn to his lodge during the Wiscon- 
sin deer hunting season. 


TOLEDO PRODUCE Ex- 
change, Toledo, has leased a_ large 
portion of the second floor of the for- 
mer Ohio Bank building, and is re- 
modeling and redecorating the new 
quarters so they will be ready for oc- 
cupancy by December 1. The name of 
the organization will be changed to the 
Toledo board of trade and the building 
henceforth will be called the board of 
trade building. 


MRS. ALBERT NOWAK, mother 
of Maxwell M. Nowak, president of the 
Nowak Milling Corp., Hammond, Ind., 
died at her home in Buffalo, September 
25. Mr. Nowak’s many friends in the 
teed industry sympathize with him in 
his great loss. 


LOUIS KOHL, Kohl & Goppelt, 
Waupun, Wis., died September 9, at 
the age of 74. He leaves a widow and 
four children. 
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Kennedy Milling Co. Sells Prospects 
By Conducting Feed Tests 


Farmers Usually Convinced When They Observe Actual Figures 
‘ Indiana Firm Finds That It Pays to Go Out and Get Business 


HE J. W. Kennedy Milling Co., 

Shelbyville, Ind., has discovered 

that if they want the farmer’s 
business they must go out after it and 
rot depend upon the territory salesman 
to do all the consumer saleswork or 
expect the customer to come to their 
store for his feed. 

The farmer is having his own 
troubles these days and he cannot and 
will not take the time off to go to town 
every week or month regularly to get 
his needs. The J. W. Kennedy Milling 
Co. keeps up-to-date matling lists and 
as they are dealers for a feed manufac- 
turer they get all literature and broad- 
sides free. This helps to pave the way 
for their delivery truck drivers who are 
equipped to sell instead of just deliver- 
ing orders. To keep them on their toes 
the company offers prizes, and extra 
commissions. These drivers are not 
only interested in doing their work but 
they are striving at all times to get the 
farmer to try the feed that the com- 
pany is selling. 

Territory Divided 

To give their drivers a chance to 
build up business and keep it they have 
divided their territory up into four or 
five divisions, with a hard road. run- 
ning threugh each section, if possible. 
The drivers make regular trips among 
the farmers along these roads and work 
off each main road, so they will not 


miss any homes. They are steadily 
improving their feed sales. The firm 
advertises in local papers, informing 


their customers that they may get their 
feeds from the store or have them de- 
livered to their door. 

This method of doing business not 
only builds up sales but also keeps com- 
petitors from winning away customers. 
The company has engaged a salesman 
who calls on the trade every day. His 
feed orders may not be very large but 
he is building up a steady business and 
is giving service to. the big feeders in 
his territory. When they need feed, 
they order from the Kennedy Milling 
Co. After putting on the outside sales- 
man the firm increased the tonnage to 
four cars of feed per month which 
meant a good profit. 

Conduct Feeding Tests 
, The Kennedy Milling Co. is giving 
their customers real service, not only in 
the delivery of feed without charge, but 
by taking an interest in the results 
that the “feeder” gets by using their 
feed. Their salesman, before putting a 
feeder on their product, will run a test 
to show just what the feed will do. By 
this method he shows the farmer in 
black and white the results obtained 
and how much money it will be possible 
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io make. If the farmer is a poultry- 
man who knows approximately what 
his own feed costs and what results 
he is getting on his old feed, the sales- 
man or mill representative will cull his 
flock and put it on the new feed tor 
60 or 90 days cr longer, depending upon 
the man’s flock and how much feed he 
uses. Most poultrymen are willing to 
try a new feed that will give them re- 
sults, especially if some of the neigh- 
bors are using it and making good on it. 


Farmer Assumes Cost 
The farmer assumes all obligations 
to pay for the feed and the company 
will agree to stand half the expense if 
the demonstration does not turn out as 


Tom McNely, 83, Goes 


Back: Into Business - 


That one is never too old to learn 
has been a long accepted maxim, but 
“Tom” McNely, Royalton, Wis., also 
maintains that one is never too old to 
enter the milling and 
feed business. Mr. 
McNely, who is 83 
years old, has pur- 
chased the Gaines 
grist mill, Little 
Hope, Wis., and is 
planning to operate 
it himself. The es- 
tablishment has been 
idle for the past 
year. Purchase of 
the property was 
made from Mrs. 
Gaines, widow of the former owner, and 
includes the mill, waterpower rights on 
the Crystal river, a concrete dam, a 
large frame house and six acres of land. 

Mr. McNely is an old timer in the 
milling business. He has owned and 
operated mills at various points in Wis- 
consin and Illinois during the past 66 
years. His last stand was at the Black 
Creek, Wis., grist mill which he sold 
several years ago. Mr. McNely often 
reminisces on the days when he pur- 
chased Minneapolis flour for $3.00 a 
barrel and oats at 10 cents a bushel. 
Despite his advanced age he is hale 
and hearty and is determined to make 
a success of his newly acquired busi- 
ness. 


Tom McNely 


A. J. HAYMAN, Nye, Wis., has pur- 
chased the feed store and mill in Dres- 
ser Junction, Wis-., from Ernest Olson 
and Jack Johnson. He will operate the 
business in connection with his hatchery 
and plans to remodel the mill and in- 
stall a feed mixer. He has adopted a 
strictly cash basis. 
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well as the feeder thinks it should. A 
demonstration or test is never started 
unless the flock is in good condition and 
the poultryman agrees to keep a record 
of his feed and the results he gets. 

He wants to make money, and if he 
can be shown in actual profits what he 
is going to make by using a particular 
kind of commercial feed in connection 
with his own scratch feed or home 
grown feed, he is going to try it, the 
company maintains. The poultryman 
keeps an egg chart for the demonstra- 
tion and the salesman calls back every 
two or three weeks to see how things 
are coming. This not only pleases the 
poultryman in knowing that the mill 
is interested in his results, but the rep- 
resentative has an opportunity to check 
the results and if anything is wrong it 
can be corrected immediately. After 
ihe test is completed the result is usual- 
ly one more good customer for the mill. 
Records kept for the feeders are often 
published in the newspapers and carried 
by the salesmen and drivers. This lo- 
cal evidence has proved effective in 
gaining other new patrons. 

Typical Test Record 

The following egg test was run for 
about four months and an accurate rec- 
ord kept on the feed used by a poul- 
tryman’s flock of 125 White Leghorns. 


November 731 eggs....Average 5.8 
December 2,129 ..... 17 

January 26/2 “ .... 21.4 
February 1,468 “ .... 23 23.6 


Cost of Feed Consumed 
1,310 Ibs. of commercial laying 
mash @ $3.35 per cwt........... $43.88 
1,350 lbs. of commercial 
scratch feed @ $2.70 pet cwt 36.45 


Value of eggs @ 48c per doz. $280.00 


Test Sold Farmer 

Results of the test revealed to the 
farmer that the feed made his hens pro- 
duce 80 per cent more eggs and 30 per 
cent greater profits. He was immedi- 
ately convinced that it paid to use the 
Kennedy Milling Co. products and is 
now one of the firm’s best customers. 
The news of his success spread to his 
neighbors and they, too, soon became 
regular users of Kennedy's feeds. 

Good merchandising, service to the 
customer, and the presenting of actual 
figures as the results of tests have 
worked as a successful combination in 
huilding business for the Kennedy Mill- 
jing Co. They are ready to do likewise 
for other wideawake dealers who will 
use them. 


ALTITUDES 


Larro flies higher—higher—constantly finding new sales altitudes! 


Since the first sack of Larro Feed was sold in 1912, Larro Demand 
has forced Larro Sales into higher and higher altitudes each year. 
The splendid work of Larro Research Farm in the development 
of unfailing greater profit over feed cost— Larro’s common sense, 
aggressive merchandising — combine to establish Larro Feeds as 
leaders in both feeder and dealer profit wherever they are sold. 


“ Feeder Enthusiasm and Dealer Confidence are the direct result of 
( the unvarying quality and uniform high profit over feed cost built 
va into every Larro Feed. They are what Larro ideals of manufacture 

f. have earned—they are the factors that build increased Larro Volume 
( ¢ ie for Larro Dealers year after year. Every resource of the entire Larro 


Organization is constantly exerted to keep this confidence by treat- 
ing all dealers with the same consideration, under the same terms, 
and by working for each to the same end— Dealer Profits! 


Write for information about the Larro Franchise in your territory— 
find out how far Larro goes to raise your profits to higher altitudes! 


THE LARROWE MILLING COMPANY 
DETROIT, MICHIGAN 


FEEDS THAT DO NOT VARY 
FOR POULTRY—HOGS—DAIRY 


Tat co 
wich 


Larro Family Flour 
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CHARLES KRAUSE, JR., 
Charles 
Krause 
married 
Eleanor 
ing the 


son of 
A. Krause, president, Chas. A. 
Milling Co., Milwaukee, was 
October 1. The bride is Miss 
Turek, of Milwaukee. Follow- 
wedding ceremony the couple 
left for a honeymoon trip to Europe. 
They will be at home in Milwaukee 
after January 1. Mr. Krause is actively 
engaged with his father in the milling 
and feed business. 


Cc. W. WILLIS, Scotts, Mich., has 
returned from his ranch near Avles- 
bury, Saskatchewan, Canada, where he 
spent the summer and is now asso- 
ciated with White Bros. He reports 
effects of the drought serious and wheat 
selling at a low price in the Canadian 
territory. 


recomme 


That’s the kind of feeding 


advice farmers want. And 
that’s the kind that makes 
them better customers. 


Every farmer knows that Linseed 
Meal is a valuable feed, but many 
of them don’t know how to feed 
it right. With the Linseed Meal 
Chart you can show them how 
much to feed to produce milk, 
beef and pork at a bigger profit. 


Be sure that Linseed Meal is 
contained in the ready - mixed 
feeds you sell. Use it as a selling 


point for the feeds you handle. 
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Our idea of an absent m‘nded person 
is one who learns that he has forgotten 
his watch and then reaches into his 
pocket to see if he still has time to get 
it. 

SELF DEFENSE 

Teacher (speaking over telephone): 
“You say that Roger Brown has a bad 
cold and will not be able to attend 


Write for a free copy of the Lin- 
seed Meal Chart of Balanced 
Rations anda copy of the Linseed 
Meal book on modern feeding 
methods. Both are Free. 


LINSEED MEAL EDUCATIONAL 
COMMITTEE 
Dept. 910, Fine Arts Bldg., Milwaukee, Wis. 


MEAL 


The Universal Protein Feed 
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school today. Who is this speaking?” 
Voice (hoarsely): “My father.” 
Don’t worry about business. If worse 
comes to worst you can turn your back 
yard into a miniature golf course. 
*x* * * 


WELL GUARDED 


Visitor: “That’s an unusually valuable . 
clock you have in your office. Is it in- 
sured?” 

Feed Dealer: “No, but it is absolutely 
safe. All of my help is constantly 
watching it.” 

* 


A lot of young folks are just working 
to make week ends meet. 
* 


CORNHAY WEAKLY NEWS 

Minnie Miller, who doesn’t believe in 
the 18-day diet, got caught in the Corn- 
hay theatre exit last Friday evening and 
considerably delayed the crowd after 
the show. She was finally extricated 
by the fire department. 

Cornhay will not suffer from a drouth 
next year, judging from the amount of 
apple cider being made this fall. 

Judd Perkins fractured his right hand 
last Thursday when he brought his fist 
down on the table while trying to con- 
vince his wife that the Volstead act 
cught to be repealed. His friends are 
congratulating him on the fact that it 
wasn’t his skull that was fractured. 

With the approach of Hallowe’en 
time, local hardware stores report an 
increase in the sale of shotguns. 

* * * 


BUSINESS DEPRESSION 

Teacher: “Why did Thomas Jefferson 
write the Deciaration of Independence?” 

Willie: “Because he couldn’t afford to 
hire a stenographer.” 

OVER MANNED 

Mill Hand: “I’ve been here for 10 
years and doing three men’s work for 
one man’s pay. Now I want a raise.” 

Dealer: “I’m sorry. I can’t give you 
a raise right now but tell me who the 
other two men are and I'll fire them.” 

Ok Ok 
HONEST DEALING 

Willie: “I saw you kiss my sister.” 

Boy Friend (abashed): “Er, er, here’s 
a quarter, son.” 

Willie: “And here’s 10 cents’ in 
change. One price to all; that’s the 
way I do business.”—Scratch. 

* 


LIKE POLITICIANS 
T like to watch the rooster crow 
TIe’s like so many men I know 
Who brag and bluster, rant and shout 
And beat their manly chest without 
The first blamed thing to brag about. 


= 
\ Carefully Sifted for Feed Dealer Consumption 
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Pennsylvania Dealers Ply Their Trade 
Amid Historic Surroundings 


Jaunt Through Keystone State Reveals Many Interesting Points 
Farms Affected by Drought but Owners Retain Optimistic Spirit 


cided that all play and no work 

would make a dull vacation, so 
I agreed to meet Albert J. Thompson, 
president of the Southeastern Pennsyl- 
vania Feed Merchants association, and 
jaunt about in Pennsylvania in the in- 
terest of the feed trade of the state. 
With Mr. Thompson as guide, as well 
as pilot of a new Packard car, I reached 
the end of the two-day journey with 
a note book full of entries and a head 
crammed full of new ideas that have 
little or no bearing on the feed busi- 
ness but are, nevertheless, extremely in- 
teresting—to me. 

Advertising on Roof 

“There’s something new in the way 
of feed advertising,’ said guide Thomp- 
son, when I first met him early on Mon- 
day morning. On the roof of his mill 
was the name of his town—Wycombe— 
painted in white letters several feet in 
height. “That's to let the aviators 
know there are some wide-awake peo- 
ple here.” 

I learned afterward that everybody 
for miles around knew about the sign 
and pointed to Mr. Thompson as a pro- 
gressive feed man. Advertising does 
pay, even when it is on the roof. 

We passed a queer old couple riding 
in a covered carriage drawn by an anti- 
quated nag. ‘Maybe he belongs to the 
lorse company,” said skipper Thomp- 
son. 


RR thar an old adage, I de- 


What’s a Horse Company 

“Horse company?” I queried. “What 
is that?” 

“Well, you see when horses were 
more numerous we were troubled with 
horse thieves, so we organized horse 
companies in each section to apprehend 
them. I am still a member of a com- 
pany although I am of the impression 
we might better try our hand at catch- 
ing auto thieves now. In the old days 
if a horse was stolen he would be driven 
to some out of the way place, held un- 
til the excitement abated and then sold. 
The members of the horse companies 
were called out and separating into 
pairs would scour the country-side un- 
til they located the hiding place of the 
thieves and apprehended them. There 
hasn’t been much excitement for the 
members in late years.” 

We were driving towards Harrisburg, 
capital of the Keystone state. The pe- 
culiar construction of the barns attract- 
ed my attention. They were often of 
stone construction and the second story 
overhung the first by about eight feet 
on one side. 

“That is to protect against the weath- 


By W. A. Stannard 


BARNITZE” 


Grain FLOUR 
FEED 


Three of Pennsylvania’s bustling dealers—George W. Barnitz, Boiling Springs; Albert 
J. Thompson, Wycombe; William B. Barnitz, Carlisle, and the writer’s son, Payson. 


er,” explained my guide. “Wagons can 
be driven under them and cattle can 
get out of the rains. In winter the 
snow and ice do not worry the farm- 
ers.” 

Influence of Custom 

I saw only two large barns in near- 
ly 300 miles of traveling that did not 
have the same overhang above the first 
floor, like the beetle brows on a stage 
pugilist. Custom is a powerful thing in 
construction as in merchandising. 

Cornwall, Pa., was the sign that greet- 
ed us in a town where there were rows 
and rows of stone houses, all alike. 

“It takes its name from Cornwall, 
England, where there are large mines,” 
I was informed by Mr. Thompson. “See, 
there is the largest open iron mine in 
the United States.” He pointed to a 
vast hole scooped out of the side of a 
mountain where as far as oné could see 
were strata of iron ore. Donkey en- 
gines, pulling dinky little cars full of 
ore, scooted hither and thither like 
autos on a busy road. The crushers 
were running full blast and the dust 
rose from them like smoke from a 
burning building. 

“A busy place,” I commented, “and 
everything handled by machinery.” We 
stopped long enough to learn that there 
were also mines under the mountain 
and that the Bethlehem Iron Co. owned 
them all. 

“There’s the old toll house,” guide 
Thompson said, pointing to a squatty 
building now used as a dwelling. “This 
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used to be a toll road and when we 
drove up in horse and buggy we had 
to stop there to pay our toll.” This 
was near Hershey, Pa., and the mam- 
moth factories of the Hershey Choco- 
late Co. could be seen in the distance. 
One could smell them before they were 
visible. It made one hungry—especially 
one with a sweet tooth to satisfy. 

The houses and barns were construct- 
ed of a peculiar brown stone at Hum- 
melsville, Pa. I never saw so many 
stone farm houses before. And barns, 
—-they looked like mansions from a dis- 
tance. 

“That is brown sand stone,” I was 
told. “See, there is the quarry.” We 
were passing the quarry, cut into the 
side of a hill, where great slabs of the 
brown stone were being removed. There 
seemed to be enough to supply the 
whole country. For nearly a couple of 
centuries thrifty home builders had tak- 
en stone from the same place. 


Evidence of Drought 

The vegetation was almost the same 
color as the stone. Was it the dust? 
We stopped to look. The drought had 
caused the corn and tobacco to turn 
brown so that it looked beyond any 
help from needed rain. We learned 
that there had been no rain for more 
than a month, although in nearby sec- 
tions there had been plenty of precipi- 
tation. It was pitiful. Yet the farmers 
were hopeful. Far more than Mr. 
Thompson and I. 

(Continued on Page Thirty-nine) 
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Movement Begun 
By Feed Men 
To Get Rehearing 
In Rate Case 


EED men and members of allied 
industries in all sections of the 
country are joining in a concerted 
movement to obtain a rehearing of the 
western grain case before the interstate 
commerce commission which recently 
issued a ruling effecting drastic changes 
in mixed feed shipping rates. The new 
rates are to become effective January 1. 

Under the direction of a special com- 
mittee of the American Feed Manufac- 
turers association, legal procedure will 
be followed and a formal petition ask- 
ing for a reopening of the case before 
the interstate commerce commission 
will be filed. If a rehearing is granted 
steps will be taken to obtain a rescind- 
ment of the present commission’s ruling 
as it affects the grain and feed trade. 
E. S. Ballard, attorney for the Ameri- 
can Feed Manufacturers association, has 
been engaged to direct the legal pro- 
ceedings. 

The association discourages the filing 
of individual complaints. It advises all 
persons or firms to file their objections 
with the association’s committee, from 
whence they will be presented collec- 
tively before the commission in proper 
iegal form. 

Opposition Widespread 

The Midwest Feed Manufacturers as- 
sociation, Southern Mixed Feed Manu- 
facturers association, Iowa Feed Manu- 
facturers association, Eastern Federa- 
tion of Feed Merchants and numerous 
local organizations have joined in the 
rate case movement. 

It is generally agreed that if the new 
rates as ruled by the commission go 
into effect they will be detrimental to 
both the feed industry and the farmer. 
A specific instance of the effect that 
the change will have upon Wisconsin 
dealers and farmers is explained in a 
letter recently received by The Feed 
Bag from H. H. Humphrey, Northern 
Milling Co., Wausau. 

“T am glad to see in your September 
issue that you are giving publicity to 
the new proposed rates which the inter- 
state commerce commission has directed 
the railroads to put into effect January 
1,” he writes. 

Effect of New Rates 

“T don’t know whether you realize the 
full significance of this action if it goes 
into effect. It now appears that it 
would practically put a stop to the mak- 
ing of scientific balanced rations by 
making the rate almost prohibitive for 
their shipment or it would impose upon 
the farmer an extra cost for his feed, 
amounting in Wisconsin anywhere from 
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£1.00 to $3.00 per ton over the present 
cost. 

“We have checked up on a typical 
car going to Dousman, Wis., compar- 
ing the present and proposed rates and 
find that where we now pay $2.08 in 
addition to transit tonnage surrendered, 
under the new ruling it would cost 
$59.89 in addition to transit billing, or 
an additional cost to retailers and farm- 
ers of $2.89 a ton at Dousman.” 

The Iowa Feed Manufacturers asso- 
ciation held a special meeting at Des 
Moines, September 10, discussed the in- 
terstate commerce commission ruling 
und agreed to support the movement to 
obtain a rehearing. Members of the 
organization termed the new rates <‘a 
staggering blow to the mixed feed in- 
dustry”. 

Called ‘Grave Menace’ 


Farm organizations in all sections of 
the country have joined with feed men 
in protesting the interstate commerce 
commission’s decision. Grain exchanges 
in many cities have also voiced their 
disapproval of the rate changes. 

In a recent bulletin issued by the 
Southern Mixed Feed Manufacturers 
association, E. P. MacNicol, secretary, 
writes: 

“The gravest menace that, possibly, 
the mixed feed industry has ever faced 
is before you. Through the ruling in 
the recent western grain case abolishing 
transits, the interstate commerce com- 
mission has hurled a hand grenade. into 
the industry that threatens its very ex- 
istence. It is true that the decision af- 
fects, in its inception, storage and mill- 
ing-in-transit privileges west of the Mis- 
sissippi river and of the Illinois-Indiana 
line. But once the abolition order is 
established for that territory, it is only 
a question of a few months before the 
commission will attempt similar action 
in the Southwest. The result will not 
be difficult to anticipate.” 

Mr. MacNicol urged all members of 
his organization to cooperate in the 
movement to obtain a rehearing of the 
case. The rate problem will be one of 
the main topics of discussion at the an- 
nual convention of the Southern Mixed 
Feed Manufacturers association to be 
held at Memphis, October 21, 22 and 
23. 

Will Proceed on Case 

It was definitely agreed by the Amer- 
ican Feed Manufacturers association 
end representatives of regional organi- 
zations that steps would be taken to 
file a formal protest and obtain a re- 
opening of the case at a meeting held 
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Mr. Suits has been appointed treasurer of 
the rate case financial committee. 


at Chicago, September 3. Feed men, 
traffic managers and members of allied 
industries from all sections of the coun- 
try were present. A complete legal re- 
port of the situation was heard and a 
financial committee with D. W. McMil- 
len, Fort Wayne, Ind., president of the 
association, as chairman, and W. E. 
Suits, Quaker Oats Co., Chicago, as 
treasurer, was appointed to receive all 
funds for the financing of proper legal 
procedure in the case. 

Testimony taken over a period of 
three years and covering 53,000 pages 
is being read by heads of the traffic de- 
partments of the larger manufacturers, 
it is reported, in order that the 
proper kind of a petition may be filed 
with the commission. 


GUY V. DERING, Columbus, Wis., 
was reelected president of the Amateur 
Trapshooting Association of America 
for a third term at the recent annual 
session held in connection with the 
national championship shoot at Van- 
dalia, Ohio. The election again was by 
acclamation, testifying to the esteem in 
which Mr. Dering is held by the devo- 
tees of trapshooting. He is also serv- 
ing a third term as president of the 
Wisconsin Trapshooting association. 


TO MOVE OFFICES 

Offices of the Millers’ National feder- 
ation will be located in the new Board 
of Trade building, Chicago, after No- 
vember 1. The new headquarters will 
include a room especially arranged for 
use of members who visit the city. The 
new location places the federation’s of- 
fices in the heart of the grain and finan- 
cial district of Chicago. Address of the 
organization until November 1 will be 
307 North Michigan avenue and after 
that time, 2719 Board of Trade building. 


HARRY CHAMBERS, Chambers 
Mackay Co., Minneapolis, feed and 
screenings dealers, returned last week 
from a European trip. 
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sell your laying mashes 


Mixing cod liver oil with your laying mashes will 
give your poultry feeders these benefits—and for 
you they are sales arguments: 


1. Increased egg production. 

2. Greater vitality in the laying flock. 
3. Stronger egg shells. 

4. More profits from the pullets. 


A PULLETS get less and less direct sunlight this fall and 
winter, they need Nopco XX, as the most economical source 
of Vitamin D to aid in the rapid mineral assimilation necessary for 
making egg shells. Don’t wait until your customers are troubled 
with poor shell texture, low production, and lowered vitality in the 
flock before protecting your mashes. 


Five pounds of Nopco XX (14% total ration) will give complete 
Vitamin D protection to one ton of mash, which is to be fed with a 
supplemental grain ration, with an ample margin for safety. The 
cost per ton of feed is much less than with straight cod liver oil, 
and the mash will have better keeping qualities than if a larger 
quantity of unfortified oil were used. 


Nopco XX is fortified by the Columbia University process, which 
removes Vitamin D from pure cod liver oil and adds it in measured 
amounts to other cod liver oil, making a concentrated product of 
increased and standard potency. Sole rights to this process are 
vested by Columbia University in National Oil Products Com- 
pany, who alone manufactures this product and distributes it under 


Hundreds of manufacturers 
of commercial feeds have 
proved our claims. Will you 
prove them? It will cost you 
nothing. Full details and cost 
Sigures upon request. 


on chicks over eight weeks. 


a rigid guarantee after testing each lot 
| 
| 


il Build tonnage by satisfying feeders— 


protect your feeds with Nopco XX 


PCO-XX 


D LIVER 


NATIONAL Oni PRODUCTS COMPANY, Ine. 


‘ | EXECUTIVE OFFICES AND FACTORY 
| 


ii 


38 ESSEX ST., HARRISON, N.J. 
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You Order a Carload 
of Profits 


when you order a carload of Diamond. 
Diamond is a feed that all of your cus- 
tomers can make money with, whether 
they feed dairy cows, poultry or hogs, 
and whether they buy it from you in the 
original red-diamond bags or as part of 
your branded ration. And a profit for 
your customers is, of course, equivalent 
to a profit for yourself. The use of 


Diamond Corn Gluten Meal 


as an ingredient of cow, hen and hog 
rations is a big step toward economical 
production because Diamond furnishes 
a large amount of protein and total di- 
gestible nutrients inexpensively. Ration 
formulas that will make money this fall 
for your feeders and you will be sent 
without cost or obligation. 


Write: 
RATION SERVICE DEPT. 


Corn Products Refining Co. 
17 Battery Pl., N.Y. City 


40% Protein 
Guaranteed 


Mfrs., also, of Buffalo Corn Gluten Feed 
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either kind 
of shell... 


There are hundreds of grades of oyster 
shell. Some is clean and odorless, con- 
taining the calcium carbonate necessary 
to build strong egg shells and increase 
profits. Others contain dirt and animal 
matter that breeds disease. 


You may sell either kind. But the 
oyster shell that will make friends for 
your store...and profits for you... 
is the one that helps your customers to 
get extra eggs and better prices. 


Reef Brand is over 99% pure calcium 
carbonate (egg shell material). Abso- 
lutely odorless. Does not attract rats 
or mice. Used by champion layers for 
the past three years. Packed in sturdy 
machine-sewn burlap 
bags, 100 lbs. net, and in 
the new 81% and 31% lb. 
cartons. Write today for 
special annual contract 
or dealer proposition. 


REGISTERED IN U.S. PATENT OFFICE 


Pure Crushed OYSTER SHELL 
FOR POULTRY 
Gulf Crushing Co., Inc. New Orleans, U.S.A. 
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Fire Wiped Out His Feed Business 
But C. P. Wenger Came Back 


Pennsylvania Dealer Develops Successful Stand After Setback 
Increases Sales Volume Despite Effects of Drought, Depression 


ISASTER tests the metal of a 

man. C. P. Wenger, Ephrata, 

Pa., knows this from bitter ex- 
perience. 

Six years ago his feed and grain busi- 
ness was wiped out by fire. He had 
only a small amount of insurance. His 
capital was gone. He was ready to 
cuit. But encouraged by friends he 
started again and today has a prosper- 
ous and constantly growing business. 

Mr. Wenger had written to me that 
business was good and he was planning 
jor greater volume this fall. In the 
face of pessimistic reports from many 
quarters I wanted to meet the man that 
could be optimistic. I came away with 
a new enthusiasm for the feed business 
and with a bright outlook for the fu- 
ture of the trade. 

Location Not Unusual 

Before calling on Mr. Wenger, I in- 
terviewed the farmers. I wanted to 
make sure that they were not unusual. 
The drought worried them. It would 
not be a bright year, I was told. The 
farms were well kept and intensively 


worked. There was an evidence of 
thrift about them. But they were not 
unusual farms. There nothing 


about those particular farms that could 
have made Mr. Wenger more enthusias- 
tic than hundreds of other feed mer- 
chants I know. 

Ephrata is located about midway be- 
tween Philadelphia and Harrisburg. It 
is an attractive village but it is no dif- 
ferent from a great many other villages 
I have visited. It is important to get 
this fact clearly in mind. Some deal- 
ers feel that there is something about 
a particular locality that makes for busi- 
ness success or failure. 

Congenial Dealer 

Mr. Wenger was in his office when 
[ entered. Without knowing who his 
visitor was, he came quickly from be- 
hind his desk with a pleasant saluta- 
tion. I felt at home. If I had been in 
the market for feed I would have 
bought from him. 

The mill is a three-story brick build- 
ing, modern in every way and was built 
in 1924 after the disastrous fire. Cov- 
ered loading platforms extend across 
two sides. 

“Customers don’t like to be delayed,” 
explained Mr. Wenger. “Plenty of 
leading space avoids delay.” 

When his first establishment laid in 
smouldering ruins, Mr. Wenger went 
home to bed. He was sick at heart. 
For several days worry added to his 
fever. <A friendly banker came to see 
him. 


By Staff Writer 


C. P. Wenger and his staff. 
standing at the front of the cab of the truck at the right. 


“You can come back,” he told him. 
“Your past success has convinced our 
bank that we can safely loan you what 
you need to rebuild and start again. In 
five years, I will predict, you will have 
forgotten this great loss.” 

That same day Wenger was out of 
bed. In less than five years the losses 
caused by the fire had been paid. 

Guards Against Fire 

Every fire preventive is evident in the 
mill. A sprinkler system extends to 
the outside platforms and fire extin- 
guishers are freely distributed at haz- 
ardous places. 

“These fire extinguishers and sprink- 
lers save me several hundred dollars a 
year on my insurance,” he explained. 
“It is as important to save money in 
business as it is to make it.” 

A 24-inch attrition mi'l and a Jay Bee 
hammermill handle his grinding. Two 
mixers, one for dry feeds and one for 
molasses feeds, are working at capac- 
ity all day. As a labor economy a belt 
conveyor has recently been added to 
speed up the unloading of cars. 

“It doesn’t pay to give up and say 
it can’t he done,” Mr. Wenger said, en- 
thusiastically. “If you want something 
badly enough you can find -a way to 
get it.” 

Keep Things Moving 

Six trucks are kept busy delivering 
orders and a charge is made according 
to the distance from the mill. I talked 
with one of the truck operators who 
would hardly stop long enough to 
answer my questions. 

“Got to keep busy,” he said between 
trips to the mill. “The boss says there’s 
no pront when the truck isn’t running 
and if there’s no profit there won’t be 
any pay for me.” 

Quite a philosopher. He had caught 
the truth of business success—to make 
every minute count. All of the truck 
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Mr. Wenger is the gentleman with the broad smile 


operators were of the same opinion. 

A salesman for the firm spends all of 
his time among the farmers. Next 
month another salesman is to be added. 

“This contact with the farmers is our 
most valuable asset,” explained Mr. 
Wenger. “At first I thought I could 
not afford to have men in the field. Now 
I know they are necessary. They ad- 
vertise and sell our feed. They spread 
good will and help the farmers.” 

Credit Is Restricted 

A large sign in the office announces 
that a discount is allowed for cash. 
While credit is granted every effort is 
heing made to restrict it. If a custom- 
er pays cash he is allowed a discount 
of $1.00 a ton and an additional dis- 
count of $1.00 if he calls at the mill for 
his goods. It is Mr. Wenger's theory 
that a long price should be quoted and 
discounts granted if service is not re- 
quired. 

Local farmers raise considerable 
wheat and a small amount of corn. This 
is purchased from customers and 
shipped. Eleven employees are kept 
busy now, and with the addition of an- 
other salesman an even dozen will be 
on the payroll. 

Mr. Wenger likes to meet salesmen. 
They bring him many new ideas, he 
said, and frequently make it possible 
tor him to buy to his advantage. 

“The feed man who will not meet 
intelligent salesmen is losing an im- 
portant business connection,’ he said. 
“T have no use for the time waster but 
the salesman that has something defi- 
nite to offer is always welcome in my 
office.” 

The future outlook is satisfactory, Mr. 
Wenger believes. Collecticns are slow 
right now and buying is not brisk but 
he predicts that his fall and winter trade 
will be good and he anticipates a sub- 
stantial increase in business. 
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Feed Supply for 1930-1931 Season 
Shortest in Many Years 


Total Grain Tonnage Is 18 Per Cent Below General Average 
Report Issued by United States Department of Agriculture 


UPPLIES of feeds for the 1930-31 

season are the smallest in recent 

years. Total tonnage of feed 
grains, aggregating 89,000,000 tons, is 
only 82 per cent of the past five-year 
average. Production of by-product feed- 
stufis will probably exceed the average 
but will differ little from last season. 

Compared with the amount of live- 
stock in the country, the total supply 
c? all feed grains, hay and feedstuffs is 
around nine-tenths of the usual supply. 
Considering the shortage, prices for 
feeds on September 22, the date of this 
report, were relatively low. Somewhat 
more than the usual seasonal rise in 
price is likely as the season progresses 
and the shortage is more keenly felt. 

Most Feed Grains Short 

The supply of 1,455,000,000 bushels of 
oats is slightly above the past five-year 
average and 13 per cent more than last 
vear. Barley supplies are the largest 
on record. The total supply of 336,000,- 
000 bushels is 34 per cent above the 
past five-year average. 

Shortage is most prevalent in corn 
and grain sorghums. The September 
estimate of corn production is 1,983,- 
C00,000 bushels, or 76 per cent of last 
year’s crop and slightly over 73 per 
cent of the average. Supplies of feed 
grains in European countries are esti- 
mated at 20 per cent below last year. 

Low prices of wheat and poor eco- 
nomic conditions in most European 
countries are likely to restrict any large 
purchases of feed grains from this coun- 
try until later in the season. Heavier 
imports are expected, especially from 
Canada. 

Hay Crop Reduced 

Hay supplies are below those of a 
year ago. The 1930 crop, based on con- 
ditions September 1, was 94,137,000 
tons, the smallest since 1918. This is 
18 per cent below the 1929 yield and 12 
per cent under the past five-year aver- 
age. 

The alfalfa crop was 27,413,000 tons 
as compared to 29,800,000 tons for 1929 
and 28,700,000 tons the past five-year 
average. Condition of clover and timo- 
thy is much under normal. 

From present indications supplies of 
by-product feedstuffs may not differ 
much from those of a year ago. The 
good wheat crop now being marketed 
is sufficiently large to meet the flour re- 
quirements, thus assuring a supply of 
l:ran and shorts at least equal to last 
year when 4,900,000 tons were produced 
at all merchant mills. Screenings will 
be light. The carryover is small. 

Increase in Flaxseed 

Flaxseed supplies are 24,600,000 bush- 
els as compared to 16,800,000 bushels 
last year. Output of linseed meal will 


Page Eighteen 


Supplies of Feed for Livestock 
As Indicated by September 1, 1930 Crop Production Forecasts 
Production of Feed | Production of Hay | Production of Feed | Production of Hay 
Grain Per Animal Per Animal Unit Per Animal Unit Per Animal Unit 
STATE Unit Except Hogs 
Sept. 1, 5-Yr. Sept. 1, 5-Yr. Sept. 1, 5-Tr. Sept. 1, 
1930 Aver. 1930 Aver 1930 Aver 1930 
Ibs. Ibs. lbs lbs Ibs. tons tons 
681 4,072 4,268 4,738 4,849 5.34 §.33 
387 3,617 , 541 3,960 3,928 4.64 4.54 
731 2,762 2,617 3,459 3,348 3.51 3.30 
549 2,319 2,320 2,840 2,869 3.22 3.06 
887 1,613 1,432 2,387 2,319 2.10 1.87 
930 2,436 2,324 3,294 ,254 3.10 2.94 
978 2,049 1,767 2,745 2.59 2.22 
1,963 1,744 1,341 4,036 3,304 2.i2 1.70 
1,263 1,639 1 267 3,546 2,630 2.21 1.80 
2,249 1,119 742 4, 2, 1.68 1.06 
. 828 649 4,841 3,549 1.35 1.04 
. 4,324 876 799 6,425 5,123 1.43 1.29 
1,545 1,564 1,317 3,483 2,862 2.01 1.64 
MBS ss a: 2,038 1,907 1,238 1,185 3,276 3,092 1.70 1.58 
Minn 3,234 3,290 3 1,011 4,315 4,303 1.73 1.58 
, 763 5 612 5,140 4,375 1.07 1.10 
Mo.... 2,600 1,577 893 725 3,493 2,302 1.43 1.14 
N. Dak 2,132 1,882 1,063 977 3,195 2,859 1.56 1.44 
S. Dak 3,042 2,988 940 845 3, 3,833 1.50 1.35 
Nebr.. 35 3,555 1,098 1,123 4,486 4,678 1.75 1.82 
Kans.. 2,286 1,705 852 3,138 2,416 1.15 .97 
Del.... 3,270 2,040 1,316 942 4,586 2,982 1.71 1.20 
Md.... 2,280 1,072 9 746 3,240 1,818 1.29 1.01 
, ee 2,034 851 779 408 2,813 1,259 1.08 .54 
W. Va. 1,378 617 1,172 606 2,550 1,223 1.57 .79 
2,613 528 483 3,115 3,096 .82 
3,050 339 318 2,760 3,368 ol .47 
1,836 225 226 2,182 2,06 .35 .35 
679 65 64 668 743 .10 .10 
1,086 689 341 3,167 1,427 .96 .46 
1,593 761 576 3,071 2,169 1.10 .79 
1,446 3 238 2,075 1,684 .44 .34 
726 311 185 1,634 911 .44 .25 
416 415 250 1,800 666 .61 30 
43 280 248 1,502 1,091 .39 .34 
1,135 358 307 2,342 1,442 .49 -42 
,076 90 85 1,161 -1l 
1,050 812 1,478 eT 1.26 .92 
535 2,556 2,181 3,086 2,716 2.91 2.47 
24 944 834 1,221 1,158 1.13 1.00 
1,386 , 331 1,524 2,212 ,910 1.55 1.81 
230 243 252 490 482 .26 .28 
187 535 640 691 827 .55 67 
211 1,659 1,675 1,819 1,886 gg i 
56 1,415 1,367 1.29 1.62 
526 2,019 1,691 2,559 2,217 2.44 2.06 
520 1,450 1,466 1,931 1,986 1.81 1.82 
sean 691 842 1,791 2,090 2,482 2,932 1.96 2.32 
ver. O 
28 States* 2,512 2,036 870 756 3,382 2,792 1.25 1.07 
*Included in August 20, 1930, Feed Survey. 


probably be 50 per cent greater than the 
small, domestic supply of a year ago. 
The supply. of cottonseed and cotton- 
seed meal will depend largely upon the 
amount of cotton ginned. The cotton 
crop on September 1 was estimated as 
smaller than last year. Production of 
cake and meal will probably not differ 
much from 2,232,000 tons produced in 
1929-30. Stocks of old crop cottonseed 
meal on August 1 were 54,000 tons, 
two-thirds as much as a year ago. 

Corn by-product feed production will 
likely be smaller than a year ago. Re- 
ductions in the grindings of alfalfa meal 
are predicted. Fairly large stocks of 
old meal are reported on hand in the 
western states. 

Livestock Cut Down 

Livestock to be fed during the 1930- 

31 season will be slightly lower in num- 
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bers. There are about 3 per cent more 
cattle on farms than last year but this 
is more than offset by the smaller num- 
ber of hogs, horses and mules. 

Effects of the decrease in livestock 
on the consumption of feeds will be 
balanced by the lack of fall pastures 
which has compelled farmers to begin 
feeding earlier than usual. The short- 
age of feed is demonstrated by the fact 
that the combined production of grains 
and hay per animal, including hogs, is 
15 per cent lower than the five-year 
average. 

Poultry and livestock not on farms is 
excluded from this ratio. By-product 
feeds are not included. The total ton- 
nage of these will probably exceed the 
five-year average. If feedstuffs were in- 
cluded the quantity of feed per animal 

(Continued on Page Thirty-five) 
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STFARNS 


MAGNETIC SEPARATORS 


OMPACT 


“THAT PROVIDES FULL 
AND POSITIVE 
PROTECTION AGAINST 
THE DANGERS OF 
TRAMP IRON 


Damaged grinding machinery, dangerous impurities in finished 
product, dust explosions—these are the possible results of 
tramp iron. Nails, bolts, nuts, razor blades, spikes and even 
large tools stray into raw material and are a constant source of 
danger. A tiny tack is often the cause of dust explosion while 
a bolt may work serious havoc with costly grinding machinery. | 
Large mills protect themselves with adequate magnetic sep- 
aration equipment, but small feed mills find such equipment 
prohibitive in cost and sometimes difficult to install. 


The Stearns High Duty Type GS Spout Separator illustrated 
above provides full and positive magnetic protection at low 
cost. The complete device is attached directly in the spout and 
when tramp iron has collected in sufficient quantity, it is re- 
leased by cutting off the current, which automatically opens a 
trap door in the separator and discharges the collected tramp 


iron. This is a practical safety feature, as failure of the elec- 
tric current automatically springs the trap, dropping tramp iron 
and preventing its dispersal into the grain. 

The Type GS Separator is a complete self contained unit, all 
metal construction and fully enclosed. Its cost puts it well 


within reach of every mill. Get the complete facts; return 
the coupon below. 


MAGNETIC MFG. COMPANY 


630 South 28th Street Milwaukee, Wisc. 


Open view of Type GS Stearns High 
Duty Magnetic Spout Separator show- 
ing ‘magnetically operated baffle plate 
(A), magnet construction and auto- 
matically operating tramp iron trap 
(B), open for iron discharge. Baffle 
plate is kept in vertical position by 
magnetic attraction and serves to 
spread grain evenly over magnetized 
surface of tramp iron trap gate. 


| Please send me, without obligation, Bulletin No. 90 and complete facts on Type GS 
Magnetic Separator. 
Magnetic equipment | 
cereal mills. 
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They Take Chances 


ALL FEEDING is here and Quaker Dealers know they 

Fn. a special feed to fill any customer’s need. They know 

that supreme Quaker quality is sewed up in every sack 

delivered to them. They know that repeat sales, rapid turn- 

over, ready delivery, and low inventories give them a fair 

profit. They know that they can always turn to a big, friendly 
organization for reliable advice. They are satisfied. Their 

customers are satisfied too. If you would like to know more 


about why they are successful, write today. A card will do. 


THE QUAKER OATS COMPANY, Chicago, U.S. A. 


AAA A 


BUY QUAKER FEEDS IN STRIPED SACKS 
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THE CREDIT 


“The supply of credit for financing feed 
OUTLOOK 


purchases will be smaller for the present 
season as compared with previous years.” 
This is the word of the bureau of agricultural economics, 
United States department of agriculture, released for publi- 
cation on September 22. It should be of vital interest to 
every feed dealer. 

Feed dealers have long been bankers for many farmers. 
They have extended credit so liberally that they have em- 
barrassed themselves, increased their costs and encouraged 
illegitimate competition. They have “held the bag”, an 
empty one, while their feeder customers have used the milk 
and egg checks to buy automobiles, radios, washing ma- 
chines, etc. 

Farmers are entitled to automobiles and radios, of 
course, but we believe that, without exception, the feed deal- 
er should have the first claim on the milk ard egg checks. 
The dealer supplies the feed which makes the milk and eggs. 
He must continue to supply feed if the cows and chickens 
are expected to continue producing. And he must be paid 
for the feed he supplies, or he will be unable to continue his 
service on an efficient and economical basis. 

Feed dealers are compelled to pay cash in advance for 
every car of feed they buy. We believe they should get 
cash, at the time of sale, for every sack of feed they sell, 
And by cash, we mean anything which can be used to lift 
a bill of lading. 

Many feed dealers are now selling on a cash basis and 
the number is steadily increasing. It is the ideal way and 
happily, it is also practical and possible. Sell for cash and 
you'll serve yourself and your trade to best advantage, . but 
if you must extend credit—insist that your account be paid 
in full each milk check day or some other regular monthly 
date. Feed dealers should not finance their customers’ auto- 
mobiles and radios. They should not compete with the fi- 
nance companies and banks. 


MANUFACTURERS When the Farmers Naticnal Grain 
BACK RETAILERS Corp., marketing unit of the federal 

farm board, asked the American 
Feed Manufacturers association and the Millers Nationai 
federation for their recommendations relative to a plan of 
grinding the surplus grains and compounding them into an 
emergency ration for farmers in the drouth stricken area, 
these two organizations immediately urged the government 
agency to distribute the feed through regular retail chan- 
nels. In a special letter to the grain corporation, it was 
pointed out that the establishment of other means of dis- 
tribution would be a serious mistake. 

“We strongly suggest and urge,” the letter reads, “that 
distribution to the feeder be made through now existing 
and established local distributive channels. Every commu- 
nity has one or more established local distributors who serve 
it and who have the physical facilities, contacts and per- 
sonal knowledge of people and conditions already available 
for immediate use. 

“We are sure that such local distributors will welcome 
an opportunity to be of service to their community and will 
perform the service efficiently with as little cost as can be 
arrived at by any other means. The distributors already 
have their banking connections established and would serve 
as an ideal means for collecting farmers’ notes for handling 
through local banks, through whom the emergency financ- 
ing could be directed. We believe that with financing elim- 
inated by such means as would be provided through emer- 
gency financing, the present distributor would accept a very 
low per ton fee for handling and checking such shipments. 

“The establishment of new distributive channels would 
be a mistake. It would weaken those already existing and 
would cause greater chaos and misunderstanding than now 
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exists. The American Feed Manufacturers association, or 
its members individually, could and would furnish you 
with lists of such responsible distributors, if so desired.” 

The stand taken in behalf of retail dealers by manufac- 
turers and millers in the proposed government project marks 
a wholesome development in the industry. It is an indica- 
tion that manufacturers and dealers are more and more rea- 
lizing that they are interdependent and that whatever one 
can do for the other is reflected in the generai welfare of 
both. 

The retail industry is grateful for the stand taken in its 
behalf in the proposed government relief project. By con- 
tinuing to work closely together both manufacturers and 
dealers can obtain many mutual benefits. Their services to 
each other are indispensable. 


LOCAL MEETINGS 
FOR DEALERS 


Local meetings of feed dealers 
which are now being held through- 
out the country in increasing num- 
bers are doing a great deal of good for the teed industry. 
Dealers are getting together and discussing their credit 
problems, the cash basis of selling feed, grinding and mix- 
ing costs and charges, profit margins, delivery service, buy- 
ing of second hand bags and split car fill-in buying among 
themselves. They are making real progress toward making 
the feed business a good one in which to be engaged and be- 
cause of the tangible results obtained many people are in- 
clined to think the local club is the thing and that any larger 
feed dealer organization is unnecessary. 

The Feed Bag wishes to caution against acceptance of 
this belief. It is true that local meetings are a great instru- 
ment for good but in very few instances have local groups 
been successful in getting fogether more than two or three 
times or keeping together without the help of some state 
wide or sectional association. The more progressive state 
and sectional associations have been largely responsible for 
the many district meetings which recently have been held. 
This is particularly true of such organizations as the Cen- 
tral Retail Feed association, Michigan Grain, Feed & Hay 
Dealers association, Ohio Grain, Mill & Feed Dealers asso- 
ciation and the Eastern Federation of Feed Merchants. 

It is a good idea to hold local feed dealers’ meetings but 
they cannot supplant state and sectional associations and it 
is doubtful if many district clubs could function successfully 
without the help they are now receiving from some spon- 
soring larger association. 


OUR ADDRESS The address of The Feed Bag is now 
IS CHANGED 210 East Michigan street, Milwaukee, 

Wis. The location of our offices is the 
same but the city of Milwaukee is substituting a new and 
modern system of street numbering for the antiquated hit 
or miss method which was followed in the past. 

Every street number in the entire city of Milwaukee 
and suburbs has been changed and about half of the streets 
have been re-named. There is considerable confusion 
throughout the city, of course, and this will probably con- 
tinue for several months .but eventually the new system will 
benefit all residents and all visitors who come to Milwaukee. 

We are proud of Milwaukee for making this change. 
It was not an easy thing to do for there was much short- 
sighted opposition. It is always easier to leave things status 
quo than to make any change, especially when such a change 
is inconvenient or unpleasant. Sometimes, however, it is 
necessary to submit to inconvenient and unpleasant experi- 
ences in order that a desirable end may be obtained. 

Readers of The Feed Bag who have business connec- 
tions or friends in Milwaukee will do well to check their 
mailing lists. Remember, the address of The Feed Bag is 
now 210 East Michigan street. 
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—Dry Pastures, spell 


opportunity for real service by feed 
dealers and manufacturers this year 


Making possible economical gains with beef cattle, sheep, 
and hogs; maintaining maximum production with dairy 
cattle under existing conditions this year is a challenge to 
the manufacturer of feeds. 


* Feeders are more critical than ever before and feeds must 
make good. 


Manufacturers using cottonseed meal are sure of a quality 
concentrated protein at a low unit cost. 


Educational effort plus results in the barn and in the feed 
lots have strengthened the confidence of feeders in cotton- 
seed meal and in feeds containing cottonseed meal. The 
use Of cottonseed meal in your feed is an assurance of 


results at a minimum cost. 


National Cottonseed Products Association 
1408 Santa Fe Bldg., Dallas, Texas Columbia National Bank Bldg., Columbia, South Carolina 


An unusually larger Sugar Beet Crop this 
year has resulted in a much larger supply of Dried 
Beet Pulp. Innormal years the supply of this remark- 
able feed can do little more than meet half the demand 
but with the supply greatly increased and with prices 
unusually low now you have a new opportunity for pro- 
fit before you. 


Good for ALL Animals 


Dried Beet Pulp is the most wonderful Sup- 
plemental Feed known for promoting and maintaining 
health of animals thereby increasing milk production in 


dairy cows and producing rapid profitable gains in beef 
cattle and sheep. 


It supplements pasture, replaces silage, corn 
and other carbohydrate feeds. It can be used instead 


DRIED BEET PULP 


A New Opportunity for You! 


of hay—6 pounds of Beet Pulp will do the work of 
10 pounds of hay and do it better. 


No feed has such unique health building pro- 
perties. It is light, bulky, cooling, palatable and laxa- 


tive. Not only highly digestible itself, it also aids the 
digestion of other feed. 


Cash in on this DEMAND! 


Don’t miss this great profit opportunity. 
Dried Beet Pulp moves quickly at almost any price 
but with present prices extremely low and with the de- 
mand for Beet Pulp greater than ever you are faced 
with a profit opportunity you cannot afford to miss. 


Write today—get full information. 


THE LARROWE MILLING COMPANY 


DETROIT, MICHIGAN — LOS ANGELES, CALIFORNIA 
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Peat Moss, Dug From European Bogs 
Is Product of Many Uses 


Now Used by American Dairymen, Poultry Raisers, Gardeners 
Digging, Transportation of Material Comprises Big Industry 


ITHIN the past few years a 

product well-known in Europe 

has appeared in American 
markets. It has created a stir in horti- 
cultural circles. It is becoming well- 
known among poultrymen. Dairy own- 
ers are testing it out with astonishingly 
satisfactory results. The product is peat 
moss. 

Peat moss is partially decayed and 
disintegrated vegetable matter, the ac- 
cumulation of ages. Plants grow, foli- 
age dies and falls year after year until 


the remains are many feet deep. The 
material consists of trees, shrubs, 
sedges, mosses, grasses, reeds, ferns, 


algae and others which multiply rapid- 
ly, the decomposition of which has been 
retarded by immersion in water. It is 
entirely different material from _ peat. 
Most of the carbon of the cellulosic 
character, that is the starchy substances 
of the tissues, is retained. 
Color, Substance Vary 

There are various kinds of peat moss, 
the texture varying from fibrous and 
loose to earthy and compact. The color 
may be yellow, brown, red, or black. 

Soft, spongy, light colored peat moss 
has. low specific gravity and is either of 
more recent age or it has been com- 
pletely protected from exposure to the 
air. Peat moss that is more decom- 
posed is darker and denser than the 
light colored. In time it becomes some- 
what carbonated, forming the peat that 
is used for fuel in Ireland, Scotland, 
Germany and the Scandinavian coun- 


Peat moss can be used profitably in 
manufacturing fuel, producer gas, oil, 
paraffin, ethyl alcohol, wood alcohol, in- 
sulating material, peat char, packing and 
bandage material, wood fillers, wood 


and retain moisture. This characteris- 
tic has made the digging and proper 
preparation of peat moss a costly and 
highly speculative enterprise. Atmos- 
pheric conditions have to be relied upon 


Great quantities of peat moss are dug from European bogs. 


floors, heat protector, filtering of oil, 
porous brick, sweeping compound, clean- 
ing for metals, filler for cushions, sub- 
stitute for linters, manufacture of paper, 
sound deadening material, insulator 
board. In addition, it is used in its pure 
and natural state as stable bedding, 
poultry litter, for horticultural purposes, 
and for packing fresh fruits and vege- 
tables. It is in these latter capacities 


Loading bales of peat moss on a boat bound for America. 


tries. Peat moss found in different lo- 
calities must differ radically. Some con- 
tains much foreign matter, while others 
may be contaminated by undesirable 
mineral matter. 


that peat moss is of most interest. 
The chief characteristic of peat moss 
and the feature which makes it so valu- 
able and important for the purposes for 
which it is used is its ability to absorb 
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to promote drying as the peat is wet 
as it comes from the bogs and atmos- 
pheric conditions are uncertain. When 
the peat moss is dug it must be trans- 
ported to the drying fields and it may 
require handling several times before it 
becomes thoroughly dry material of light 
weight for shipping. It is then ground 
to a fineness suitable for the purpose 
for which it is to be used and packed 
in bales as large as can be conveniently 
handled. Thus nothing but thoroughly 
dry, light weight organic matter goes 
into the bales. It is the labor required 
in digging and properly preparing that 
makes the expense. 

Peat deposits are found in various 
parts of the world. Peat moss, as ex- 
plained, is different from peat with 
which most persons are familiar. Peat 
is black, while peat moss is brown, vary- 
ing in shades according to its quality, 
age and the location from which it is 
obtained. 

Its value is not yet fully appreciated 
in the western hemisphere but is recog- 
nized in Europe. As an_ illustration, 
Germany has expended about what is 
equal to ten million dollars of our 
money in developing an area equal to 
about ten of our square miles. What 
was once waste territory has been cul- 
tivated and well populated and thriving 
villages where abundant crops are pro- 
duced quickly developed. 

Where there are peat bogs, and there 
are many, speculative persons anxiously 
inquire regarding their money making 
possibilities. It is a hazardous under- 
taking. 

(Continued on Page Forty-two) 
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By test—the most 
economical milk prod- 
uct you can use 


feed manufacturers are 
now taking this new, low-cost way to increase 
the efficiency of their laying mashes..... 
They are mixing them with Kraco—the newly de- 
veloped feeding milk for poultry and stock. 


Prowed — by practical tests 


Extensive field tests proved that hens fed on Kraco- 
mixed mashes give higher average lays—eggs are 
large, firm, smooth. A superior egg with high hatch- 
ability is produced..... 

Less Kraco is required in mixing to get maximum 
results..... 

The distinctive flavor of Kraco increases palatabil- 
ity, assures a higher and more uniform mash con- 
sumption—thereby building healthier, more produc- 
tive birds. 


Contains the effective elements of milk 


Kraco contains the naturally balanced mineral ele- 
ments of milk. By analysis—70 Z lactose (milk-sugar), 
and a higher percentage of important milk minerals 
than is found in any other milk product. 


Start using Kraco today—and reap the sure profits 
it can bring you. 


The Milk-Sugar Feed 
Made only by 
KRAFT-PHENIX CHEESE CORPORATION 
General Offices, Chicago, Illinois 
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Complete 
Service 


We handle a complete line of 
Feeds andGrain from our Eleva- 
tor and Warehouse at Milwau- 
kee. Mixed cars of Pure Bran, 
Standard Middlings, Flour Mid- 
dlings, Oil Meal, Malt Sprouts, 
Oats and Barley for immediate 
shipment. 


Also straight cars of 
Feed and Grain. Write or phone 
for up to the minute quotations. 


At Minneapolis we specialize 
in Wheat, Barley, Oats, Rye, 
Corn and Screenings and can 
give you instant shipment from 
our Elevators at Minneapolis, 
Red Wing and Winona. Your 
inquiries will have our immedi- 
ate attention. 


Milwaukee Chamber of Commerce 
Chicago Board of Trade 
Minneapolis Chamber of Commerce 


FROEDTERT 
Grain & Malting Co. 


GRAIN AND FEED 


MILWAUKEE 
Mitchell 5410 


MINNEAPOLIS 
Atlantic 1541 


Operating elevators at Milwaukee, Minneapolis, Winona, 
Red Wing and Savanna. 
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Twin 


City Group Afhiliates 


With Central Dealers 


ETAIL feed dealers of the vicin- 

ity of Minneapolis and St. Paul 

voted to organize as a district 
unit of the Central Retail Feed associa- 
tion at a meeting held at the Curtis ho- 
tel, Minneapolis, Thursday evening, 
September 18. 

W. A. Maney, Maney Bros. Mill & 
Elevator Co., Minneapolis, was elected 
president of the new group to serve 
‘with E. J. Houle, Forest Lake, as vice 
president, and H. L. Brings, Brings & 
Co., St. Paul, secretary-treasurer. 
These officers will confer with officials 
of the Central Retail Feed association 
to decide on a definite plan of affilia- 
tion. 

John McHugh, secretary of the Min- 
neapolis Chamber of Commerce, was 
the principal speaker of the evening. He 
described how grain dealers were being 
made “scapegoats” under the agricul- 
tural marketing act and predicted that 
it would only be a question of time be- 
fore other industries, such as the feed 
business, would be singled out for at- 
tack. 

Mr. McHugh encouraged the organi- 
zation of a feed association at the Twin 
cities. He described the beginnings of 
the Minneapolis Chamber of Commerce 
and pointed out the necessity for and 
benefits of group organization. An or- 
ganization such as you are planning 
should be able to do much good work 
in eliminating any bad trade practices 
you have in your industry, he said, and 
enabling your members to get together 
on a more profitable and friendly basis. 

David K. Steenbergh, secretary of the 
Central Retail Feed association, and 
managing editor of The Feed Bag, Mil- 
waukee, described the organization and 
work of the Central Retail Feed asso- 
ciation and welcomed the Minnesota 
group into membership. He explained 
that the present executive committee of 
the organization was very much inter- 
ested in fostering district clubs to sup- 
plant the informal district meetings 
which have been held throughout the 
association territory the past few years. 
Permanent district organizations were 
already under way, he said, in 13. lo- 
calities in Wisconsin. 

Several dealer problems were dis- 


cussed toward the close of the meet- 
ing and a committee was appointed to 
investigate credit conditions in the Min- 
neapolis-St. Paul territory for the pur- 
pose of suggesting a plan whereby the 
situation could be improved. This com- 
mittee, which is to report at the next 
meeting to be held at Minneapolis, 
Thursday evening, November 13, in- 
cludes Theodore FE. Guth, Jameson 
Hevener Co., St. Paul; J. F. Schroe- 
der, North East Feed Mill Co., Minne- 
apolis, and Mr. Brings and Mr. Maney. 
S. H. Cargill, Victoria Elevator Co., 
Minneapolis; G. A. Haertel, Jr., Minne- 
apolis and Mr. Schroeder were appoint- 
ed a committee to nominate directors 
to be elected at the next meeting. 

The following Minnesota dealers in 
attendance at the meeting signed appli- 
cations for membership in the Central 
Retail Feed association: J. H. Linner, 
North Branch Milling Co., North 
Pranch, Minn.; Fred W. Lemke, Beth- 
el, Minn.; G. A. Haertel, Minneapolis, 
Minn.; J. F. Schroeder, North East 
Feed Mill, Minneapolis, Minn.; S. H. 
Cargill, Victoria Elevator Co., Minne- 
apolis, Minn.; A. W. Barott, Lindstrom 
Mill Co., Lindstrom, Minn.; Hubert 
Brings, Brings & Co., St. Paul, Minn.; 
KE. J. Houle, Forest Lake, Minn.; Theo. 
Nordberg, Theo. M. Nordberg & Son, 
Victoria, Minn.; W. A. Maney, Maney 
Bros. Mill & Elevator Co., Minneapolis, 
Minn., and E. J. Etta, O. & N. Lumber 
Co., Owen, Wis. 

In addition, the Haertel Co., Minne- 
apolis, represented at the meeting by 
M. R. Joyce, has been a member of 
the Central association for several 
years. 


E. J. HOULE, Forest Lake eleva- 
tor, Forest Lake, Minn., reports good 
hunting this year. He bagged a good 
brace of ducks last week, said ducks 
being plump and edible despite earlier 
reports of poor quality. 


P. J. TEWKSBURY, Osceola, Wis., 
has resigned as manager of the Archer- 
Daniels-Midland elevator and will oper- 
ate a retail flour and feed business of 
his own. His former position will be 
filled by C. S. McDowell, Minneapolis. 
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REEDSBURG SUPPLY CO... 
Reedsburg, Wis., has purchased the 
Reedsburg roller mills and has retained 
William Ehlert as manager. The flour 
milling department will be discontinued 
and the business will be devoted to 
feed grinding. 


WEYAUWEGA MILLING CO. 
Weyauwega, Wis., which operates one 
of the largest exclusive rye mills in the 
world, has electrified its mill after oper- 
ating it for 80 years by water power. 
The mill has a capacity of 300 barrels 
of rye flour daily. 


HARLAND FLOUR & FEED CO., 
Minneapolis, retail feed chain, has tak- 
en over the property and business of 
the Rochester Feed & Seed Co., Roch- 
ester, Minn. 


LUCAS  KUGLITSCH, Jackson, 
Wis., has purchased the Franklin Rol- 
ler Mill from Frank J. Poetzl. 


Plans to Grind Surplus 
Grains Into Feed 


Grinding of surplus wheat, oats and 
barley to be shipped as feed into the 
drouth stricken areas is proposed as a 
relief plan by the Farmers National 
Grain Corp., Chicago, marketing unit of 
the federal farm board. 

In a special letter to the American 
Feed Manufacturers association and the 
Millers National federation, the govern- 
ment agency has asked for suggestions 
relative to how these two organizations 
might cooperate in the work. A con- 
ference between officers and members of 
both associations was recently held and 
a plan for the grinding and handling of 
the grain was submitted. 

Distribution of the feeds through re- 
tail dealers was especially recommended. 
It was pointed out that practically 
every local community has established 
dealers who have the physical facili- 
ties, contacts and personal knowledge of 
people and conditions already available 
for immediate use. It was _ further 
pointed out that the appointment of 
new distributive channels would be a 
mistake, that it would weaken those 
already existing and would cause chaos 
and misunderstanding. 

Decision of the Farmers National 
Grain Corp. as to what plan will be 
adopted, is still pending. 
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Doughboy 
ob % 
Dairy Ration 


Help your feeders get the most 
for their money by suggesting the 
use of Doughboy 35% Dairy Ration 
with home grown grains. Dough- 
boy 35% Dairy Ration contains 
four high protein feeds besides wheat 
bran, gluten feed, molasses and a 
complete mineral feed. It contains 
no screenings or other filler and is 
properly balanced to assure econom- 
ical milk production. Write for 
copy of our circular with suggested 
formula for mixing home grown 
grains and Doughboy 35% Dairy 
Ration. 


The New Richmond Roller Mills 
Co. manufactures a complete line of 
Doughboy dairy, cattle, poultry and 
hog feeds. 


“Look for the Soldier on Every Sack’’ 


New Richmond Roller Mills Co. 


NEW RICHMOND, WIS. 


| 
| Quality | 


The finest quality pro- 
ducts at the lowest 


E price—that is the tribute 
R Ly paid us daily by satisfied 


users of 


‘RED 3”? Brand: 


Rolled Oats 

Steelcut Oatmeal 

Whole Oat Groats 

Ground Oat Groats 

Feeding Oatmeal 

Hygrade Oatfeed (11% Protein) 
Reground Oat Hulls 
Unground Oat Hulls 

Fine Ground Oat Hulls 
White Hominy Feed (7% Fat) 


Wire us for Quotations 


Three Minute Cereals Co. 
Dept. .13 Cedar Rapids, Iowa 


E. S. Woodworth & Co. 


MINNEAPOLIS, MINNESOTA 


Offer a complete line of 


Millfeeds 


OIL and COTTON SEED 
MEALS 


either straight or mixed cars. 


Large warehouse facilities and com- 
plete stocks insure prompt shipment. 


Grain We offer: 
Oats, Corn, Rye, Barley 
and Chicken Wheat 


paige WIRE OR PHONE 
ATLANTIC 4593 for PRICES 


Try Us. You will like our service. 
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Famous Thoroughbred Race Horses 
Receive Semple Rations 


Feeding Plan Considered Important in Making Them Winners 
Commercial Mixtures Rapidly Gaining Favor Among Breeders 


S the Kentucky thoroughbred 
dashes by the judges’ stand to 
win the derby the frantic thou- 
sands acclaiming the victor with loud 
cheers, seldom give thought to the all- 
important element that gave those fly- 
ing feet the power and energy to out- 
class all competition. For it is the feed 
ration that a horse receives which, to a 
large extent, determines whether he will 
be a winner or just another horse. The 
ieed dealer has a part in the success of 
the animal that is just as important, al- 
though less conspicuous, than that of 
the breeder and the jockey. The sci- 
ence of feeding the great contenders of 
the turf is just as exacting as it is in 
the dairy and poultry industry. 
Feed Mother Carefully 

Horse breeders will tell you that the 
proper time to begin feeding a race 
horse is before he is born. If the foal 
is to be at its best when born, it is 
necessary that the broodmare be given 
exceptional care. Consequently the best 
horsemen see to it that the most ideal 
conditions prevail where the mares are 
kept. They are given the best rations, 
mixed in just the right proportion. They 
are treated tenderly. 

The feed is the important thing. Be- 
cause of the fact that the foal absorbs 
a part of the feed values that are con- 
sumed by the mother it is necessary to 
feed those things which will give the 
little fellow strength and a developed 
body that will enable hin. to face the 
world with a good start. 

Green Feeds Avoided 

There seems to be a prevalent idea 
among the uninformed that the Ken- 
tucky thoroughbred is reared principal- 
ly upon the famous Kentucky blue 
grass. This is an erroneous idea. Blue 
grass, famous though it may be, com- 
vrises only a very small part of the 
horse’s feed. One might as well cut 
his throat as to let him gorge himself 
on grass, as far as making a race horse 
out of him is concerned. A few car- 
rots now and then, for medicinal pur- 
poses, some mash occasionally, and a 
little grass once in a while, are given 
strictly at the pleasure of the master. 
All green stuffs are more or less 
frowned upon by the best breeders. 

The following table has been prepared 
bv an authority on race horse breeding 
und gives a clear idea of what the horse 
should consume in the run of a day. 
This menu is based upon the amount 
of feed given to the colt and yearling. 
Peculiar though it seems, the mature 
horse requires only, a little more to eat 
than the immature one, so that this 
menu will closely approach the stan- 
dard: 


The comic float shown above was en- 
tered in a recent parade at Clintonville, 
Wis., by the Northern Milling Co., 
Wausau. It made the fo'ks laugh and 
developed a considerable amount of 
good will for the firm. The miniature 
barn was made with green rye fastened 
together. The cow, constructed of card- 
board, moved its head and tail when a 
Loy pulled the string attached to it. 
An open sack of the company’s dairy 
feed was placed near the head of the 


For breakfast—two quarts 
eats, one pint bran. 

For lunch—two quarts crushed oats, 
two pounds alfalfa hay. 

For supper—two pounds crushed oats, 
six pounds timothy and clover hay. 

This ration may be increased slightly 
in the late fall and through the winter. 
The carrots and the mash have their 
place along with this other feed but are 
given at the option of the feeder. 

In the case of the thoroughbred the 
magic word is PROTEIN. Its useful- 
ness cannot be emphasized too strong- 
ly. It is this element that gives the 
horse energy, stamina, grit. It is this 
element that puts strength into his 
muscles and into his heart and gives 
him the will to win. - Having received 
his proper feed and having been cared 
for by a trainer who really knows his 
horse psychology, give the horse a jock- 
ey who can really ride, and he will run 
his very heart out for his master. 

Demand Quality Feeds 

As far as the retail feed dealer is 
concerned in the rearing of race horses 
a good bit of salesmanship is necessary 
to land a desirable feed order. In the 
first place he must sell QUALITY 
feeds. If he sells oats then he must 


crushed 
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animal. One of the home town boys 
took the part of a farmer and did some 
exceptional clowning. 


“We certainly received a lot of ad- 
vertising through the float,” reports S. 
A. LaViolette, manager of the Clinton- 
ville branch. “It was one of the main 
attractions in the parade and we re- 
ceived many comments from other busi- 
ness men in the city and from our cus- 
tomers.” 


have the best oats that money can buy. 
If he sells hay he must have the best 
hay obtainable. ‘Thoroughbred horses 
are the best, the finest, the most highly 
priced horses in the world and they 
must be given the best regardless of 
prices. 

In this day of ready prepared feeds 
the race horse hasn’t been at all slight- 
ed. Many of the larger feed concerns 
are placing on the market a feed that 
is already mixed and especially for 
thoroughbreds. This feed is prepared 
along the most strict scientific lines. 

The modern dealer would do well 
to stock this prepared feed. It will be 
difficult to convince some of the old 
timers that this new feed is just as 
good or perhaps a trifle better for their 
horses than’ that which they prepare 
themselves. It is, in fact, iust a modern 
up-to-date way of presenting to the 
breeder of thoroughbred horses with 
the same elements and food values in 
a convenient form that he has taken 
the trouble to prepare himself hereto- 
fore. 

More and better feed stuffs mean 
more and better profits for the dealer 
who sells them and, in turn, better 
horses. 
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McMillen, Stannard to Speak © 
At Feed Control Parley 


W. McMILLEN, president of 
the American Feed Manufac- 
© turers association, and W. A. 
Stannard, secretary of the Eastern Fed- 
eration of Feed Merchants, will be 
speakers at the 22nd annual convention 
of the Association of American Feed 
Control Officials which will be held at 
the Hotel Raleigh, Washington, D. C., 
October 23 and 24. Retail feed dealers 
as well as manufacturers and jobbers 
are cordially invited to attend. 

The convention will open Thursday 
morning at 9 o’clock with a meeting of 
the feed control officials’ executive com- 
mittee. Registration will begin at 2 p. 
m. Following the reading of the min- 
utes by L. E. Bopst, secretary and treas- 
urer, C. W. Crawford and W. M. White, 
United States department of agricul- 
ture, Washington, D. C., will give brief 
talks. 

A. W. Clark, president, will then give 
his annual address. The remainder of 
the afternoon will be devoted to talks 
on problems of the feed industry by Mr. 
Stannard and Mr. McMillen. In the 
evening all those who attend the con- 
vention will be guests of the American 
Feed Manufacturers association at a 
theater party to begin at 8:30 o'clock. 

Friday’s sessions will be open to 


FRANK R. JOHNSON, Arcady 
Farms Miliing Co., Kansas City, won 
the golf tournament held by the Kansas 
City Feed club at its annual golf party, 
September 13, which was held at the 
Hillcrest Country club. About 150 feed 
men, millers and grain men attended. 


GOTZ BROS., Auburndale, Wis., re- 
port the loss of their warehouse and 
feed mill from a recent fire. 


GEO. W. RICE, Onalaska, Wis., has 
entered the feed business and_ will 
handle a complete line of stock and 
poultry feeds. 


Believe It or Not, Says 
Golfer, E. O. Wright 


E. O. Wright, Wisconsin Milling Co., 
Menomonie, Wis., has a_ golf story 
which beats any fish story we ever 
heard. The course was crowded and, 
urged by the others in his foursome, he 
drove from the tee when the foursome 
«head was just about 180 yards away. 
The drive was nice, of course, and it 
looked as if he hit one of the men in 
the preceding foursome. The man ad- 
mitted that he thought the ball had 
brushed his side but Mr. Wright could 
not find the ball anywhere on the 
grounds in the vicinity. Later in the 
day, however, the man he had “hit” 
found a strange ball with the initials 
“E. O. W.” in the side pocket of his 
knickers. 
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members of the Association of Ameri-* 
can Feed Control Officials only. <A dis- 
cussion led by W. C. Geagley on the 
“Uniform Control of Livestock Reme- 
dies” will open the program. The ad- 
dresses to follow are “Cod Liver Oil 
and Identification of Small Amounts”, 
by W. B. Griem; “How Should Com- 
plaints of Feed or Mineral Mixtures 
Causing Death Be Handled?” by C. E. 
Buchanan; “How Should Wheat Shorts 
with the Germ Removed Be Defined?” 
by G. L. Bidwell. 

“Should Feeds Containing Low Grade 
Materials Using Molasses as a Carrier 
Be Called Molasses Feeds?” by H. H. 
Hanson; “Should Phosphate Rock Be 
Excluded from Feeds?” by G. S. Fraps; 
“Are Brand Names Such as the Follow- 
ing Misleading: Vit-O-Ray, Pro-Viti- 
Mine, Oat Meal, Fortified Cod Liver 
Oil, Condensed Cultured Butter Milk?” 
by H. R. Kraybill; “The Microscopist 
as a Material Factor in Successful Feed 
Control Work”, by H. E. Gensler; “The 
Fat Determination as an Index of Con- 
trol Rather Than a Means of Valua- 
tion”, by J. D. Turner. 

“Establishing of Definitions That 
Can Be’ Enforced by Laboratory 
Means”, by F._D. Fuller; “The Elimin- 
ation of the Name of an Essential Or- 


Arthur W. Clark 
Mr. Clark is president of the Association 


of American Feed Control Officials which 
convenes at Washington, D.C.,October 23,24. 


ganic Ingredient Not Appearing in Ap- 
preciable Amounts, Namely Less Than 
3 Per Cent’, by H. A. Halvorson; and 
“Should Dog and Rabbit Feeds Be Sub- 
ject to the Law Regulating Sale of 
Feeding Stuffs?” by L. E. Bopst. 

The meeting will conclude with re- 
ports of the various committees. 


Head of the Lakes Dealers 
Organize Association 


HE Head of the Lakes Feed 

Dealers association was orga- 

nized 1ecently by 14 retail feed 
dealers of Duluth, Minn., and Superior, 
Wis., for the purpose of getting better 
acquainted, exchanging ideas and ex- 
periences and improving credit condi- 
tions. 

H. W. Brace is president of the new 
organization, B. W. Hintz, vice presi- 
dent, and George Fairley, secretary- 
treasurer. The executive committee in- 
cludes Mr. Brace, Mr. Hintz, *S. E. 
West, R. M. White and John Mattson. 
Offices of the organization are main- 
tained by the secretary at 506 Christy 
building, Duluth. 

All members of the association have 
agreed te make no sales for shipment 
or delivery beyond 60 days from date of 
each sale. Delivery or shipment on 
sales so made may be extended for one 
60 day period, at option of the seller, 
providing a carrying charge of 50 cents 
per ton per month is collected from the 
buyer. 

Payment for all feed so'd during any 
one month is due on the first of the 
following month and must be paid by 
the tenth of the following month. In 
some cases, the seller may extend a 
five day grace period to the buyer but 
# the bill is not paid by the 15th, no 
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further credit may be permitted. 

The Head of the Lakes Feed Dealers 
association will operate its credit de- 
partment through the Duluth Retail 
Credit association, and the credit asso- 
ciation will maintain all records, sup- 
ply credit information and handle col- 
lections when necessary. 

Superior members of the organization 
‘include G. H. St. John Co., J. L. Ross 
Co., Superior Feed & Grain Co., H. 
L. Lavine Co., and Carl Konnes. Those 
from Duluth are the Hintz Feed Co., 
White Grain Co., T. A. Scarlett, Nel- 
son & Peterson, Mattson Feed & Fuel 
Co., Singleton Bros., Wick Bros., East 
Fourth Street Feed store and H. E. 
Brotherton. 


ARTHUR MANEY, Maney Bros. 
Mill & Elevator Co., Minneapolis, is 
installing a new 60 h. p. Jacobson grind- 
er in his mill. 


HOLMEN COOPERATIVE CO., 
Holmen, Wis., will discontinue business 
as soon as it has disposed of its stock 
or hand, according to word from C. 
M. Casberg, manager. The directors 
have ordered the business closed, the 
stock sold, the outstanding accounts 
collected, and will rent or sell the build- 
ings if possible. 
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by getting 
rid of the iron! 


i pee ie what Dings did for the Marshfield Milling Co. 
at Marshfield, Wisconsin. 


Like a sharp knife, the burrs of your mill cut with compar- 
atively little power ’till they get up against iron. Iron is hard 


to grind, causing a drag on your motor that makes the power @ 


curve rise, taking profit right out of your pocket. And in 
addition it dulls the burrs, reducing their efficiency, making 
it harder for them to grind, and gradually, steadily increas- 
ing the power consumption. 


Read the letter at the right—think what Dings will mean 
to you when it makes proportionate savings. Write today — 
we can help you. 


Dings protection is the only sure protection 


DINGS MAGNETIC SEPARATOR CO. 


704 Smith Street, Milwaukee, Wisconsin 
Established in 1899 
World’s largest manufacturers of magnetic separators 


Boston: San Francisco: 
304 Rice Building 273 Seventh Street 
New York City: Chicago: 
50 Church Street 332 S. La Salle Street 


Branch Offices in Other Principal Cities 
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CASH PAY for the 


Miracle Molasses Process! 


Pay for this wonderful cold molasses process en- 
tirely out of your profits. We have found that 
the credits we have extended in the sale of the 
MIRACLE MOLASSES PROCESS are 100% 
good—everybody makes money and is enabled to 
pay for the process out of their profits. 


So if you have the grinding equipment—it does 
not matter what kind of grinding machines you 
may have—we will sell you the size MIRACLE 
MOLASSES PROCESS you may need without 
any cash payment and give you two years in which 
to pay for it. 


If you have no grinding equipment we will sell you the most efficient, largest producing and 
best built hammer mill, THE MIRACLE ACE HAMMER MILL. on terms that will enable 


you to soon pay out on it. 


Remember our Service Department will tell you 
all you have to know about making sweet feeds, 
all about how to do, for the first time, custom 
sweet feed milling. There are no secrets about this 
business. We will show you how you can make 
better and cheaper sweet feeds than are or can be 
shipped into your community — no competition to 
fear. 


Here is your opportunity to get into the most 
profitable part of modern day milling—more 
millions have been made out of manufacturing 
the balanced sweet feed ration than ever were 
made out of flour milling. 


Write us at once, today, about your situation and requirements, let us send 
our booklet, the ‘‘Miracle Sweet Feed System,”’ and follow it with one of 
our engineers to figure on your installation. 


THE WORLD’S LARGEST BUILDERS OF GRAIN GRINDING MACHINERY 


270-300 KENNADAY AVE. 


OWENSBORO, KY. 
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Southern Feed Manufacturers 
To Meet at Memphis 


the industry will feature the 5th 

annual convention of the South- 
ern Mixed Feed Manufacturers associa- 
tion which is to be held at Memphis, 
Tenn., October 21, 22 and 23. E. P. 
MacNicol, secretary, reports that a 
large number of reservations have al- 
ready been received and a record break- 
ing attendance is expected. Special in- 
vitations to attend have been extended 
to non-member manufacturers. 

Among the chief trade problems to 
be discusséd are the western grain case 
transit ruling, small package differen- 
tials, federal trade practice conference 
decision, recovery of draft funds from 
banks which have failed, confidential 
and statistical reports and the credit 
situation. No particular speakers are 
scheduled for the convention. Sessions 
will be devoted to heart to heart talks 
among the members. 

The convention will open Tuesday, 
October 21, at 9 a. m., with an address 
. by C. B. Fretwell, Spartanburg, S. C., 
president of the association. Mr. Mac- 


on problems of 


H. MARCUS & SONS CO., Mus- 
coda, Wis., store and stock was com- 
pletely destroyed by fire, September 21, 
with an estimated loss of $65,000. 


I. K. MAYR, Beaver Dam, Wis., 
drove to Minneapolis with his wife for 
a short visit last month. 


Steinke New Sales Head 
For King Midas 


W. M. Steinke has been made general 
sales manager of the King Midas Mill 
Co., Minneapolis, to succeed R. W. 
Goodell, resigned, according to recent 
znnouncement by William Fulton, pres- 
ident. 

Mr. Steinke has been with the King 
Midas Mill Co. for 16 years and dur- 
ing the past few years had charge of 
the sale of King Midas flour in Wiscon- 
sin. He started selling King Midas 
flour on the road in 1914 and most of 
his experience has been in connection 
with Wisconsin business. He developed 
a large sale of King Midas in Wiscon- 
sin and has often said that he feels 
just as much at home in Wisconsin as 
he does in his own state of Minnesota. 

Paul L. Sather, who has been assist- 
ant to Mr. Steinke the past few years, 
has been placed in direct charge of 
Wisconsin sales. He is well-known to 
practically all Wisconsin flour and feed 
dealers, for his service with the King 
Midas Mill Co. extends back to 1918. 

The King Midas Mill Co. also an- 
nounces that the 330,000 bushel addi- 
tion to its grain storage facilities at the 
Hastings mill has been completed. The 
present grain storage capacity of King 
Midas at Hastings is now 1,250,000 
bushels. 


Nicol will then read his report which 
will be followed by a discussion on the 
federal trade practice conference rules, 
comprising the code of ethics which 
has been adopted by the organization. 
Committee appointments and a general 
discussion will conclude the session. 
Members will be free to play golf or 
visit about the city during the after- 
noon. 

General discussion of pertinent trade 
problems, including the interstate com- 
merce commission transit abolition, uni- 
form sales contracts, small package dif- 
ferentials and credit, will occupy the 
Wednesday morning session. 

In the afternoon golf enthusiasts will 
gather at the Colonial Country club to 
compete for prizes in the annual tour- 
nament. Awards will be presented to 
the winners at a banquet to be held at 
the club in the evening beginning at 7 
o'clock. Entertainment will pro- 
vided. 


There will be a closed session Thurs- 
day morning at 9 o'clock for manufac- 
turer members only. <A general discus- 


Cc. B. Fretwell 
Fretwell, president Southern Mixed 


Mr. 
Feed Manufacturers association, was re- 
ported confined to his bed with illness last 
week. He is expected to be fully recovered 
for the convention, however. 


sion will be held, officers will be elected 
and plans are to be made for the en- 


suing year. The convention will ad- 
journ at noon. 


New Richmond Parley Attended 
By 59 Feed Dealers 


ISCUSSION of retail feed prob- 

lems featured the regular meet- 

ing of the New Richmond Dis- 
trict Feed Dealers club which was held 
at the Hotel Marion, Menomonie, Wis., 
Wednesday, September 10. Fifty-nine 
persons attended the meeting and en- 
joyed a good dinners E. O. Wright, 
Wisconsin Milling Co., Menomonie, 
supplied the meeting room and music 
was furnished by the Baldwin Equity 
Exchange quartet. 

Twenty-one of the dealers in attend- 
ance at the meeting were operating on 
a cash basis, with some of this num- 
ber accepting post dated checks as cash. 
They all agreed that their experiences 
on a cash basis were very satisfactory 
and that the cash basis of selling was 
favored by the farmer as well as by 
themselves. 

Dealers were paying from 2% to 5 
cents each for used bags but agreed 
that they could not resell them for more 
than 3 cents. The dealers who were 
paying the higher prices, therefore, 
agreed to get in line. Other questions 
discussed at the meeting included: How 
is the new booking arrangement work- 
ing out? Is it good to sell feed to far- 
mer customers on a future basis? Why 
do many retailers sell below replace- 
ment cost? Is the corn situation in the 
corn states as bad as indicated by gov- 
ernment reports? How much territory 
should be included in a local feed deal- 
ers club? 

All the questions discussed were sub- 
mitted by dealers present at the meet- 
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ing and discussion of the questions were 
handled in turn by Joe Huenink, Bald- 
win, president of the club, and John 
Vrieze, Woodville, secretary. Follow- 
ing the discussion, President Huenink 
introduced two guest speakers, C. N. 
Barrett, Northrup, King & Co., Minne- 
apolis, president of the Northwest 
Mixed Feed Manufacturers association, 
end J. J. McNamee, Pillsbury Flour 
Mills Co., Minneapolis. Mr. McNamee 
confined his talk to a.discussion of the 
millfeed and flour market. 

Mr. Barrett called attention to the 
fact that feed manufacturers and feed 
dealers have many problems in com- 
mon. He said that at some future 
meeting of the manufacturers associa- 
tion he would invite a retailer to attend 
the meeting and describe the perfect 
manufacturer and that, in the mean- 
time, he would describe the perfect re- 
tailer. 

“The perfect feed dealer,” he said, 
“has (1) an attractive place of business, 
(2) with neatiy and orderly displayed 
merchandise, (3) properly bought and 
carefully selected with discrimination 
on a basis of quality value, (4) thor- 
oughly and economically advertised, (5) 
sold by an organization completely in- 
formed on both the products offered 
and the customers’ needs, (6) on a 
sound credit plan or cash basis, (7) at 
a fair profit, (8) based on replacement 
cost and (9) belongs to and is an ac- 
tive member of both his local and state 
dealers organizations.” 

At the conciusion of his address, Mr. 
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If the chickens ate at the table and you ate off the ground, would you have 


any preference as to what they gave you to eat? 


The Money Value of “Taste” 
in Pigs and Chickens 


~and what it means to 
the Dealer in Feeds 


When your customers the Hog and 
Poultry raisers are getting 15c for pork 
and 40c for eggs you, Mr. Feed Dealer, 
don’t worry so much about getting cus- 
tomers who have money to pay for the 
“sed that you sell them. But when the 
price of pork and eggs comes down to 
about HALF that amount you have to 
worry plenty about getting money for 
your feed. Because the money that comes 
into your cash drawer has to be squeezed 
out of profits. And it takes real scientific 
and economic “squeezing” to get real 
money out of profits when market prices 
are low. 


CIENCE has made some great 
discoveries in the pig and 
chicken world. 


It has discovered that pigs and 
chickens have taste the same as 
humans. That they will use their 
taste in selection, if given a chance. 
And finally that what they like 
best is best for them. 


Smart dealers know that almost 
any feed can be made tasty to 
chickens and pigs when a little 
Semi-Solid Buttermilk is added to 


that feed. And smart dealers today 
—the ones who are making the 
money—are seeing to it that their 
customers use Semi-Solid along 
with whatever feed they sell them. 


They know that Semi-Solid Butter- 
milk is just as important to an 
animal or fowl meal as salt is to 
a human meal. The flattest feed 
becomes a tasty feed the moment 
Semi-Solid is added to it. And it 
is this tastiness, science tells us, 
that stimulates digestionand makes 
for the greatest economy of pork, 
poultry and egg production. 


Remember, that Semi-Solid Butter- 
milk not only FITS every feed you 
sell but it practically guarantees the 
success of every feed with which it 
is used. 


Remember, too, that when you take 
the gamble out of your customers’ 
business you take the gamble out 
of your own. It’s good business 
to say “Use this with Semi-Solid” 
every time you make a sale. 


Trademark—Registered U. S. Patent Office 


CONSOLIDATED PRODUCTS COMPANY 
2400 Lake Park Avenue, Chicago 
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Barrett read several letters from the 
large produce houses of the Northwest, 
all of which were very optimistic with 
respect to the probable trend of butter- 
fat prices in the next several months. 
The produce houses seem to agree that 
it is a good thing butterfat prices are 
going up but that it would be unfor- 
tunate if they should go too high and 
thereby discourage consumption. 

The next meeting of the New Rich- 
mond District Feed Dealers club will 
pe held at Amery, Wis., within the next 
six weeks. Notices will be mailed as 
usual from the Milwaukee office of the 
Central Retail Feed association. 


Federation Committee 
Visits Exchange 


Members of the feedstuffs committee 
of the Millers National federation met 
at St. Louis, September 18, and discussed 
details of the market with officials of 
the Merchants exchange, traders and a 
number of millers who had used the 
market. 

The committee recommended that the 
exchange conduct an active campaign 
among feedstuffs buying interests in be- 
half of the market and acquainting them 
with the facts of its operation. it was 
believed that as the number of sellers 
trading in the market increases, there 
ought to be a corresponding increase in 
activity among buyers. 

The committee also recommended 
that millers interested in millfeed fu- 
tures should visit the market at their 
earliest opportunity to obtain first hand 
information. It suggested that those 
having complaints should file them di- 
rectly with the Merchants exchange. 

Members of the feedstuffs committee 
present at the St. Louis meeting were 
P. M. Marshall, Commonwealth Flour 
Mills, Inc., St. Louis, chairman; Wil- 
liam E. Henry, Stanard Tilton Milling 
Co., St. Louis: Don B. Jenkins, Nobles- 
ville Milling Co., Noblesville, Ind.; D. 
G. Lowell, General Mills, Inc., Minne- 
apolis; O. A. McCrea, Pillsbury Flour 
Mills Co., Minneapolis; M. F. Ring, 
Roanoke City Mills, Roanoke, Va.; and 
C. B. Warkentin, Midland Flour Mill- 
ing Co., Kansas City, Mo. Several St. 
Louis millers and members of the fed- 
eration staff also attended. 


FEEDING BOOKLET 

A booklet entitled “1930 Feeding 
Tractices” has just been issued by the 
National Cottonseed Products associa- 
tion. Copies will be sent free to deal- 
ers on request. The association’s ad- 
dress is 1408 Santa Fe building, Dallas, 
Tex. 


NORTHERN SUPPLY CO., Am- 
ery, Wis., has built a new addition to 
its plant which will be used for a mix- 
ing room. 


ANN ARBOR GRAIN 
CO., Ann Arbor, Mich., has been in- 
corporated with a capital stock of 
$25,000 to sell flour, feed and grain. 


& FEED 


Cash Basis Dates Back 
To Early History 


The milling and grain business has 
operated on a cash basis since ancient 
times, it is pointed out by the Millers 
National federation in its weekly bulle- 
tin, “The Hook-Up”. 

“During the middle ages,” the bulle- 
tin reads, “there were laws in several 
European countries requiring all pur- 
chases of wheat to be settled for imme- 
diately in cash or equivalent value in 
other goods and dealers were prohibited 
from making deferred payments in any 
way. 

“Historical literature does not reveal, 
however, whether the cash feature was 
also inherent in the flour business. 
There is no mention in connection with 
the laws on cash settlement for wheat 
or whether this requirement also ex- 
tended to flour and the probability is 
that it did not. Nevertheless, the re- 
quirement on one hand grew into a 
custom on the other, and it seems prob- 
able for the most part that as millers 
purchased for cash they also sold for 
cash. The credit feature of the milling 
business which is common enough at 
the present time, appears to be of rather 
recent origin and there are plenty of 
millers ready to say that in this respect 
at least the old-fashioned way of doing 
business was superior.” 


HILLTOP POULTRY FARMS, 
Anoka, Minn., are installing machinery 
to mix their own scratch feeds and 
mashes. They expect to merchandise 
a line of dairy feeds as soon as they 
get their chicken feeds on a working 
basis. 


MERLE SPARROW, Sauk Rapids, 
Minn., has opened a retail feed store 
end will handle a complete line of feeds 
and seeds. 


H. E. KIGER, Alexandria, Minn., 
has purchased the feed and seed busi- 
ness of C. J. O’Brien. 


Work on New Arcady Addition 
Progressing Rapidly 


ONSTRUCTION work on the 

new $200,000 addition recently 

announced by the Arcady Farms 
Milling Co., Chicago, is progressing 
rapidly, Structural units of the grain 
tanks are already towering more than 
10 stories in the air; higher than the 
old mill in the background which is 53 
stories. 

The new plant when completed will 
be used for grain storage and will house 
the molasses and scratch feed depart- 
nfents. The main building will be 60 
feed wide, 75 feet long and 146 feet 
high. In addition there will be a con- 
crete warehouse 60 by 75 feet and two 
stories high with provisions for two ad- 
ditional stories. Complete equipment 
for handling, grinding and storing 1,000 
tons of cottonseed ‘cake and meal will 
be installed. The elevator will be 


Ohio Dealers Meet October 28 
Governor May Speak 


OVERNOR M. Y. COOPER is 
expected to speak on drouth re- 
lief at the annual fall meeting 
of the Ohio Grain, Mill & Feed Dealers 
association, which is to be held at the 
Teshler hotel, Columbus, October 28. 

The day’s session will open with a 
luncheon at 12 o’clock. Speakers will 
be heard and a discussion will be held 
en drouth relief immediately following. 
All dealers are invited to attend. 

The Ohio Grain, Mill & Feed Dealers 
association held a meeting at Lebanon, 
September 8. More than 50 members 
attended. O. P. Hall, Greenville, Ohio, 
president of the association, explained 
the part that feed dealers should take in 
the emergency relief service and W. W. 


Cummings, 
obligations 


secretary, pointed out the 
of the association 7in the 
work. Drouth relief plans and prob- 
lems were also discussed by H. C. 
Ramsower, Ohio State university. “Fi- 
nancing Plans for Drouth Relief” was 
the topic of Frank Cox, Cooperative 
Pure Milk association, Cincinnati. 

Motion pictures depicting the move- 
ment of grain from the United States 
to foreign countries, as filmed by the 
department of agriculture, were shown. 
A brief discussion on this subject con- 
cluded the meeting. 


JOHNSON BROS. flour and feed 
store, Milby, Minn., was destroyed by 
fre, September 18. 
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equipped to handle 6,000 bushels of 
grain per hour. A 2,000 bushel hopper 
scale will be installed and there will be 
a storage capacity of more than 100,000 
bushels of grain and grain products in 
the 70 bins. The new elevator will also 
be equipped with a 500 bushel grain 
drier. 

Fine chick, growing scratch and regu- 
lar coarse scratch feed will be manu- 
factured in the scratch feed unit. Its 
capacity will be 600 bags per hour. 
Hammer mills ranging from 300 to 125 
h. p. will be installed for the mash feed 
department and the cottonseed grinding 
unit. The cottonseed grinding plant 
will have a capacity of 30 tons per 
hour. 

S. T. Edwards & Co., Inc., feed sys- 
tem engineers, Chicago, have designed 
the new Arcady addition and are de- 
tailing the entire equipment. 


H. H. McVEIGH has been appointed 
sales manager of the Nebraska City. 
Nebr., mill of the G. E. Conkey Co., 
Cleveland, Ohio. Mr. McVeigh has 
been sales manager of the Nitragin Co., 
Inc., Milwaukee, the past four years 
and previously was associated with the 
G. E. Conkey Co., traveling in north- 
ern Iowa, Minnesota and western Wis- 
consin. In earlier years, he served in 
the emplov of the Cereal Mills Co.. 
Wausau, Wis., and Northrup, King & 
Co., Minneapolis. 


HOWERY & SHELDON, Darling- 
ton, Wis., feed and implement dealers, 
have completed the erection of its new 
warehouse. 


MICHIGAN BEAN CO., Lansing. 
Mich., has purchased the Van Conant 
& McGinnis elevator. 
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Select Your Insurance Company 
As You 
Select Your Bank 


For its Financial Responsibility 
and the 
Character of its Management 


The MILL MUTUALS stand all tests 


Western Millers Mutual Fire Insurance Co...Kansas City, Mo. 

hio Millers Mutual Insurance Co.. .Van Wert, ‘Ohio 
Michigan Millers Mutual Fire Insurance Co.. . .Lansing, "Mich. 

ill Owners Mutual Fire Insurance Co. s Moines, lowa 
Millers Mutual Fire Insurance Co............ Harrisburg, Pa. 
Millers Mutual Fire Insurance Co........ Fort Worth, Texas 
Pennsylvania Millers Mutual Fire Ins. Co.. . Wilkes-Barre, Pa. 
Millers Mutual Fire Insurance Aesociation........ A! ton, il 
Grain Dealers National Mutual Fire Ins. Co. Indianapolis, ‘Ind. 
Millers National Insurance Co................... Chicago, Ill. 


MUTUAL FIRE PREVENTION BUREAU 
230 East Ohio Street 
Chicago, Illinois 
(Operated by the Mill Mutuals) 


Gluten Feed 


We are equipped to make ‘‘finely 
ground” Douglas Corn Gluten Feed 
for use in soft mash feeds. Tests 
show that corn gluten feed plus min- 
erals, as a source of protein, is 
superior to tankage or cottonseed 
meal, especially for fertility and 
hatchability. Douglas Corn Gluten 
Feed is a quality ingredient used in 
dairy feeds, poultry mashes and 
various other prepared feeds. Write 
for further information and samples. 


Penick & Ford Sales Company, Inc. 


CEDAR RAPIDS, IOWA 
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A FEED for EVERY NEED 


Nine New and Better Farm Feeds 


BLUE BELL 32% Dairy Ration 
BLUE BELL 20% Dairy Ration 


BLUE BELL Chick Starter 
BLUE BELL Scratch Feed 


BLUE RIBBON 164% Sweet Dairy Ration BLUE BELL Developing Feed 


BLUE BELL Laying Mash 
BLUE BELL Growing Mash 


BLUE BELL Chick Feed 
BLUE BELL Pig and Hog Meal 


We manufacture a complete line of scientific rations 
and can offer you them in straight or mixed cars. 
Get in touch with us for your requirements. 


BROOKS MILLING CO. 


Minneapolis 


Minnesota 
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Merchandising Replaces Speculation 
As Result of New Sales Plan 


Long Term Bookings, Guarantees Against Price Decline Discarded 


° Benefits for Entire Feed Trade, Consumers Are Seen in Change 
WO of the most important encouraged to purchase. study it. The Eastern Federation of 
changes that the feed industry Price guarantee was simply an insep- Feed Merchants heartily endorsed the 
has undergone during recent arable part of long term booking and movement. The executive committee of 
years have recently been brought about to protect himself the manufacturer the Central Retail Feed association 


by effort of the National Feed Merchan- 
dising council. In the shortest possible 
words, these changes amount to the 
elimination of long term bookings and 
price guarantee from feed sales of man- 
ufacturers to dealers. 

These alterations in sales policy will 
mean that in the future, feeds will be 
made, sold and used upon a merchan- 
dising basis rather than a speculative 
basis. “Replacement buying” is the term 
that will be used to describe short term 
orders. 

Past Marketing Methods 

By briefly reviewing the marketing 
methods that have been currently used 
in the past, reasons for the changes 
can be readily visualized. 

For several years keen competition in 
feed selling haseled to feed manufactur- 
ers booking sales to their dealers for 
future delivery. This automatically es- 
tablished or guaranteed the cost price 
of the feed the dealer bought weeks 
or months before the feed was actually 
delivered to his warehouse. Neither the 
manufacturer, the dealer or anyone else 
could accurately foretell what that price 
should be at the delivery date for the 
most logical reason that no one could 
foretell the price of one or more’ ingre- 
dients that were to be used in the feed. 

Thus the price of the feed was estab- 
lished on an almost entirely artificial 
basis and the whole transaction involved 
highly speculative methods. Sometimes, 
if everyone made the right guess, no 
harm was done. 

Artificial Price Basis 

This method of selling feed for future 
delivery is commonly called “long term 
booking”. Seasonal long term bookings 
ky all of the feed manufacturers simul- 
taneously, usually caused enormous 
buying of ingredients at the same time 
to cover these sales. This intense com- 
petition for limited supplies naturally re- 
sulted in sharply bidding the market up 
to a basis greatly above normal prices. 
This increase was included in the cost 
of the mixed feeds. When the frenzied 
buying wave passed it was but natural 
for the market to sag back to the nor- 
mal for the period, showing heavy loss- 
es to the earlier buyers. 

Another serious objection to the prac- 
tice of long term booking was the feed- 
er’s problem. The consumer was asked 
to buy his feed months before he could 
determine what his requirements might 
be, or long before he could have any 
idea of what prices he might expect 
from his farm products. Sometimes he 
later failed to accept what he had been 


would necessarily have to include in 
the price a charge to insure against de- 
cline in market. All of these things tend- 
ed to make feed prices higher than they 
would have been without speculation. 

Now and then, over a period of years, 
a feed dealer sometimes managed to 
make a little money on this kind of 
speculation. But not often. It was a 
poor risk at best. To buy on a rising 
market required more luck than com- 
mon sense, since under the system no- 
body could possibly forecast what crop 
conditions would be when the time came 
for the feed to be used by the stock 
owner. 


Council Starts House-Cleaning 

The National Feed Merchandising 
council came into being as a result of 
a series of heart-to-heart meetings be- 
tween feed manufacturers, feed dealers 
and feed users. The organization asks 
no dues and seeks no profit. Its work 
lias been to replace the speculative 
methods employed in the feed indus- 
try with more direct merchandising ef- 
fort and consequently to deliver feed 
to the consumer at a lower price. 

The council set about its task of in- 
dustrial housecleaning in a_ business- 
like manner. Dealers were questioned 
regarding their attitude toward a new 
method of replacement buying to be 
substituted for the old system of long 
term bookings. A’ plan was drafted and 
dealer organizations were asked to 


Feed Supply Shortest 
In Many Seasons 


(Continued from Page Eighteen) 


would be slightly higher. 

Prices of most feeds are somewhat 
below a, year ago, in spite of the short 
supplies of corn, grain sorghums and 
hay. Since August 15 market prices 


have held fairly steady and have con- - 


tinued under prices a year ago. Hay 
prices have reflected the sharp reduc- 
tion in the crop. In spite of the lower 
supplies of feed grain and hay, by-pro- 
duct feeds are less expensive than a 
year ago. Corn by-products are rela- 
tively higher than other feeds, reflect- 
ing the strength in corn prices. Alfalfa 
meal is quoted slightly higher than a 
year ago and also above previous years. 
Feed grain prices will not fall much if 
any below present levels. 

Feedstuffs prices will make about the 
usual seasonal advance during the fall 
and winter as the effects of the drouth 
will be about offset by the decreased 
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promised its cooperation. 

In the end, the manufacturers in the 
feed trade have almost unanimously ac- 
cepted the plan which calls for the fol- 
lowing trade observances: 

1. No sales, to be made for shipment 
oe sixty (60) days from date of 
sale. 

2. No extension to be made in date 
of shipment except for a period not ex- 
ceeding sixty (60) days and then only 
providing a carrying charge of 50 cents 
per ton per month is made and paid. 

3. No sale to be made with price © 
guaranteed against market decline. 

4. No sale to be repriced or rewrit- 
ten. 

5. No sale to be canceled unless 
buyer pays market loss if any. 

6. In the event of cancellation, every 
reasonable effort will be put forth by 
the seller to collect any loss. 

Merchandising Vs. Speculation 

It is evident that the changes pro- 
vided in the plan are revolutionary in 
the industry. Long term bookings and 
price guarantees have given way to the 
more efficient practice of replacement 
buying. Merchandising has _ replaced 
speculation. Actual market values have 
been installed where price was former- 
ly determined by guess. The feeder 
now has the opportunity of buying at a 
saving. The reduction in marketing 
costs will mean that all mixed feeds 
will be used more extensively. Conse- 
quently, the dealer is sure to gain both 
increased volume and increased profits. 


purchasing power of feeders, dairymen 
and farmers. The seasonal advance this 
fall will not be so marked as during lat- 
ter winter months, due to the probable 
wide-spread tendency to depend upon 
home grown feeds and make these go 
as far as possible during) the early per- 
iod with a resulting smaller supply later 
in the season. Severity of winter weath- 
er and the time of the arrival of spring 
pasturage may alter this outlook. 


NEW RICHMOND ROLLER 
Mills Co., New Richmond, Wis., has 
purchased the interest of Al Somsen 
in the St. Croix Feed Store, St. Croix, 
Wis. The store was operated jointly 
by the mills and Mr. Somsen who plans 
to retire because of poor health. 
Harold Dahlin, Lewis, Wis., has been 
appointed manager. 


RAYMOND F. NELSON, Shakopee, 
Minn., has been appointed local mana- 
ger of the Haertel Co. branch store, 
to succeed Ray Haertel. 
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Rignt now, when 
butterfat prices are 
going up and Ster- & 
ling Dairy Balancer’s 
price is low—this is 
the time to urge 

your patrons to put 
their herds in good 
condition and pro- & 
duce more butterfat ~ 
with 


STERLING 


Dairy Balancer 
32%Protein 


Write for sample and price 


, Northrup, King & Co., Feeds and Seeds 


Minneapolis, Minnesota 


WE.SELL DEALERS ONLY 


Queen Wheat Feed 


= WHEAT FEED 


— CRUDE PROTEIN 15.7% 
CRUDE FAT - - 4.6% 
CRUDE FIBRE - - 8.3% 


<< Office 315 Corn Exchange 


\ MINNEAPOLIS, MINN. 4 


ST. PAUL, MINN. ——— 


is a Pure 
Wheat offal 
and is man- 
ufactured 
in our own 
mills. Can 
furnish 
Queen in 
straight or 


with Che- 
rokee Pure 
Bran and 


Cherokee 
Middlings. 


“> 


Capital Flour Mills, Inc. 


CORN EXCHANGE 


MINNEAPOLIS, MINNESOTA 
A sure way to 
Fans 
reater profit 
g Dust Collectors 
Elevators 
Spiral Conveyors 
lity feeds mean repeat business. 
through elimination of sales costs. 
The quality of Qoakdast: Feeds has been Spouting 
intained for half a century on a 
par with Occident and 
i tein wheat that has been 
(with all Sheet Metal 
i liminated) the maximum_ foo 
in Occident Feeds. Work 
this quality and it wi evelop repea 
business for you. Com pl ete 
Dust 
FEES Collecting 
Occident Hard Wheat Bran Elevating 
Occident Hard Wheat Mixed Feed per 
Alta Hard Wheat Middlings : 
Occident Hard Wheat Standard Mid- C onveyor 
dlings. 
Occident Hard Wheat Flour Middlings Systems 
Designed and 
Installed 
RUSSELL-MILLER MILLING Co. | L. BURMEISTER CO. 


GENERAL OFFICES 


MINNEAPOLIS MINNESOTA 


1199 Burnham St. 


MILWAUKEE, WIS. 
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Letters from 


Our Readers 


Dust Collection 


I am deeply indebted to you for the 
pains which you have taken in giving 
me information about the Cottrell Pro- 
cess for dust collection. 

Dust collection is such a major prob- 
jem with any miller that we are anxious 
io see what we can develop from every 
lead which comes to our attention. 

L. M. KISHLAR 
Purina Mills 


St. Louis, Mo. 


The Business Survey 


The writer has carefully read your 
business survey article and was quite 
interested to note that the concensus of 
opinion among these feed dealers seems 
to be that business will be equally as 
good or better this year than that of 
the past year. This happens to coincide 
with our opinion that the feed grinding 
and feed mixing business will be greater 
for the coming year than for many 
years past. 

J. K. RUTHERFORD 
Grain Machinery Co. 


Marion, Ohio. 
* * ok 


Making It Better 


You have a splendid feed magazine 
and we can see that you are making it 
better all the time. It may be of inter- 
est to you to know that recently we 
published a booklet to go to all pur- 
chasers of our equipment, telling them 
how to open their business and conduct 
it in an aggressive way and that one of 
the things we advised them to do was 
to subscribe to The Feed Bag. 

PAUL M. FERGUSON 
Anglo American Mill Co. 
Owensboro, Ky. 

* * * 


Interested in Cash 

The writer heard your editor, Mr. 
Steenbergh, give a talk on “Feed Deal- 
ers Doing Business for Cash”, at Lima, 
Ohio, several years ago. We now wish 
to investigate this plan of doing busi- 
ness. 

We are inclosing stamp 
ask you to write us where 
information leading up to 
gation of the cash plan of 
ness for feed dealers. 

'C.- SHEPARD 
O. C. Shepard Co. 
Medina, Ohio. 

* * 


and would 
we can get 
an investi- 
doing busi- 


* 


Misses The Feed Bag 


To date, we have not received copies 
of the August and September numbers 
of The Feed Bag. 

We miss the “buzz” and will ask you 
to please look into the matter and take 
care of us. 

MRS. FRANK B. HOAG 
Frank B. Hoag Grain Co. 
Waukesha, Wis. 

* * * 


He Likes the Best, 
Now Wants the Rest 


I have never subscribed to trade mag- 
azines before last vear when I sent my 
subscription to your magazine. 

I have enjoyed the reading of it, and 


I am sure it has done some good. 

Will you kindly advise me if there 
are other trade papers, possibly one 
located near the eastern seaboard, to 
which I might subscribe? 

HAROLD W. GOULD 
Lake Grove, N. Y. 

P. S. I have decided to make-up a 
poultry ration and a dairy ration of my 
own and have it registered. Can you 
tell me the names of manufacturers of 
white feed bags? me 


Instructive Feed News 


I just received the issue of your fifth 
anniversary of The Feed Bag and I 
want to compliment you on it. It is 
very attractive and there is good, in- 
structive feed news in it. I think your 
photographic section of the various men 
attending the feed manufacturers con- 
vention is excellent. 

I am glad to see that you are getting 
such good advertising. 

F. R. JOHNSON 
Arcady Farms Milling Co. 
Kansas City, Mo. 


W. EB CEANCEY, 
Scotts, Mich., made a business trip to 
Silver Creek, N. Y., where he inspected 
the new high speed molasses mixing 
system which S. Howes Co., Inc., re- 


White Bros., 


cently developed and placed on the 
market. 
RALSTON-PURINA CO. is_ build- 


ing a new feed warehouse adjoining its 
Minneapolis plant. The new structure 
will be of fireproof concrete construc- 
tion, 30x100 feet in area, and will be 
completed by the middle of November. 


DAKOTA FEED & SEED CO., sub- 
sidiary of General Mills, Inc., Minne- 
apolis, now operates four retail feed 
stores in South Dakota at Aberdeen, 
Webster, Watertown and Madison. 


HENRY TYLER, Villisca, Ia., has 
traded his residence for the grist mill 
of T. A. Richey, who plans to retire, 
Mr. Richey built the mill in 1883, and 
has been actively engaged in its man- 
agement since that time. 


MONARCH ELEVATOR CO., Hal- 
stad, Minn., is installing a feed grind- 
ing mill in its elevator. 


New Interests Acquire Control 
Of Commander-Larabee 


UY A. THOMAS and the Arch- 

er-Daniels-Midland Co., Minne- 

apolis, have purchased the in- 
terest of the Continental Baking Corp. 
in the Commander-Larabee Corp. and 
have organized the National Foods 
Corp. to direct the activities of Com- 
mander-Larabee and all affiliated units. 
Work of reorganization is under way. 

Shreve Archer, head of the Archer- 
Daniels-Midland Co., is president of the 
new corporation, Guy A. Thomas is 
chairman of the board of directors and 
R. W. Goodell, formerly of the King 
Midas Mill Co., Minneapolis, is vice 
president, with headquarters in Kansas 
City. Archer replaces William R. Sud- 
duth, president of the Commander-Lar- 
abee Corp., who has resigned. 

Clarence M. Hardenbergh will remain 
with the Commander-Larabee Corp. as 
vice president in charge of producticn. 
He will direct the activities of the mills 
jn the Northwest and Southwest and 
will have charge of the chemistry and 
wheat departments of the company. 

The Commander-Larabee Corp. is one 
of the largest flour milling firms in the 
world, owning and operating mills in 
the Northwest, Southwest and Buffalo, 
N. Y. It has a daily capacity of 31,150 
bbls. 

The Archer-Daniels-Midland Co. is 
the largest linseed crushing firm in the 
country and with its affiliation provides 
the Commander-Larabee Corp. with in- 
creased elevator capacity, making an ad- 
ditional 10,000,000 bushels of wheat 
storage accessible. The export depart- 
ment of the Commander-Larabee Corp., 
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formerly located at Kansas City, will be 
moved to Minneapolis. No other 
changes are planned at this time, the 
officers report. 

Guy A. Thomas, who with the Arch- 
er-Daniels-Midland Co., negotiated the 
purchase of the Commander-Larabee in- 
terests, was for 34 years actively inter- 
ested in the Washburn-Crosby Co., and 
was general sales director for some 
time. During the past five years he 
has continued to engage in milling and 
food enterprises. 

The National Foods Corp. is incorpor- 
ated in Delaware. Members of the 
board of directors, in addition to Mr. 
Thomas, Mr. Archer and Mr. Goodell, 
are Samuel Mairs and L. M. Leffing- 
well, Archer-Daniels-Midland Co.; C. T. 
Jaffray, president Soo railroad, and A. 
M. Washburn, First National bank, 
Minneapolis. 


SOUTH JERSEY FARMERS EX- 
change, Woodstown, N. J., has ap- 
plied for membership in the Pittsburgh 
commercial exchange. 


OHIO FARM BUREAU SERVICE 
Co., Columbus, has purchased the 
Lucasville Mill & Elevator Co., Lucas- 
ville, Ohio, and will use the plant for 
corn milling. 


THIEF RIVER FALLS SEED 
House, Thief River Falls, Minn., has 
purchased the seed business of Tessum 
& Co. A general seed and feed busi- 
ness will be conducted. 
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When in the market for 


Brewers Dried Grains 


' (Crown and Hiquality Brands) 


Write or phone for prices 
which are now attractive 


Also at your service when in need of 


Mill Feeds, Gluten Feed, 
Chicken Wheat, Corn 
and Oats 


DONAHUE-STRATTON COMPANY 


Brokers for 
CLINTON CORN GLUTEN—CORN GLUTEN MEAL and 
CORN OIL CAKE MEAL 


Operating Elevators at 
MILWAUKEE—CHICAGO—PORTLAND, ME. 
ST. JOSEPH, MO.—DEPOT HARBOR, ONT. 


—— 


R. L. HERRICK M. H. HERRICK 


100% FOR 
THE DEALERS 


HERRICK 
FEED 
CO. 


Phones 


135 
118 


HARVARD 


Phones 
135 
118 


ILLINOIS 


WHOLESALE 
GRAIN & FEED SHIPPERS 


R. L. HERRICK, Jr. J. M. HERRICK 


Deutsch & Sickert 
Company 


400-402 Chamber of Commerce, MILWAUKEE, WIS. 


REPRESENTATIVE OF 


A. E. STALEY MFG. CO. 


Corn Gluten Feed . . . 23% Protein 
Corn Germ Meal .. . 18% Protein 


Staley’s Soy Bean Oil Meal 
40% Protein 


Straight and Mixed Cars 


DISTRIBUTORS 
PILOT BRAND and PURITAN BRAND 
Genuine Oyster Shells 


Write for delivered prices 


Get our CORN and OAT Prices 


Feeds of all kinds also Hay— 
Alfalfa Hay a Specialty 


Use the Phone—Call 


Marquette 3140-3141 


THE BURTON MIXER 


Makes 
Feed Mixing 
Profitable 


It mixes any 
feed ingredient 
thorough- 
ly in one to three 
minutes and we 
have never heard 
of one which 
failed to make a 
profit for its 
owner. It uses a 
of power and re- 
quires very little 
floor space, 

It is shipped complete- 
ly assembled, ready for 
work and is made in 
sizes to meet any deal- 
er’s requirements. 

If you are thinking of installing a profitable mixing 
department, or considering the replacement of your 
present equipment, write for our illustrated bulletin, 
prices and terms. 


BURTON FEED & MIXER Co. 


DETROIT MICHIGAN 
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Pennsylvania Dealers Operate 
Amid Historic Points 


(Continued from Page Thirteen) 


Harrisburg, capital city. The old 
capitol building, with its new neighbors, 
some still in course of construction, pre- 
sents an attractive picture to the visi- 
tor who sees it for the first time. Of 
course, we were guided through the 
capitol building. The main corridor on 
the floor has thousands of interesting 
tiles made by the exacting hands of an 
artist. There were represented all the 
arts and trades, habits and customs of 
the people. Feed men will find many 
panels of interest to them. The mural 
paintings are marvelous. The halls of 
legislature are artistic enough to chal- 
lenge the finer things—but unfortunate- 
ly, they often fail. 

The new memorial bridge, just dedi- 
cated to the heroes of the World war, 
is an imposing structure leading across 
the river to the group of state build- 
ings. 

Indians and Carlisle have always been 
associated in my mind. [| was disap- 
pointed to find that there were no red- 
skins in ceremonial dress to meet us 
at the entrance to the borough. In- 
stead we saw the student soldiers en- 
camped where the Indians formerly 
studied. Inside the old camp grounds, 
which were used during the revolution- 
ary days, we hunted up the famous 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Pierce Bldg. 
St. Louis, Mo. 


Lae nore of healthful 


stone prison house. It was built by 
Hessian prisoners to make their own 
escape more doubtful. 

As we approached, a battalion of 
soldiers escorted a recalcitrant comrade 
to the prison. He was ushered in by a 
squad, the barred door swung closed 
and he was left to consider his wrong- 
doings where prisoners for a century 
and a half have repented their rash 
acts. 

Molly Pitcher, of revolutionary fame, 
lived at Carlisle. We visited her grave. 


A life-size statue of the brave woman 
stands on a granite base. The ram- 
rod is in her, hands. The famous pitch- 
er is beside her. One can visualize the 
gallant woman following her husband 
in the war, carrying her pitcher of 
water to the famished soldiers. Then, 
when her husband fell with a bullet 
through his breast, she took his place 
at the cannon. It is an inspiring spot. 


Patriotism seems to spring from the 


hallowed ground. 


The crops in the Cumberland valley 
Potatoes are no larger 
Corn and 
The gaunt 
Blue Ridge mountains stand guard at 
the south as though to protect the beau- 


are very bad. 
than pebbles, we are told. 
tobacco are a total loss. 


tiful valley against any foe. 


STERILIZED 
ESPECIALLY PROCESSED 


STOCK FEED 


PACIFIC BONE COAL 
& FERTILIZING CO 


ee ~ Here is a bone meal for cows so 
highly perfected that it contains over 
72% of Calcium Phosphates! 


And—equally important—that 72%— 
is all in highly available form—readily 
assimilated by the digestive system. 
Finely ground, how your cows will 
absorb it! 


Digesta-Bone Flour 


supplies at lowest cost the important 
Calcium Phosphates deficient in most 
roughages — increases weight and milk 
production, builds body resistance. 
Cows thus fed rear better calves. 


Digesta-Bone Flour is sterilized at 400° F. 
Pure and odorless. The finest bone meal 
for your cows you can buy. Ask your 
dealer for DIGESTA-BONE, with its 
profit-making available 72% Calcium 
Phosphate content. 


MANUFACTURED BY 


Pacifie Bone Coal & Fertilizing Co. 


1100 Financial Center Building 


San Francisco 


Made in 9 sizes. Belt or motor 
driven. Single and double head. 


SMALL 


GRAINS 


in greater volume will be ground into Feed this year than ever before. 
Millers that operate DIAMOND MILLS will grind a large portion of 
this grain efficiently and economically. The grinding season is here. 
We have a Diamond Mill to fit your needs. 


Diamond Huller Co., Winona, Minn. 
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Steel at Steelton. 


Far away stretch 
the great smelters and steel factories. 


They are noisy, smoky and not very 
imposing. But they seem busy. That 
is significant in this time of business 
depression. Vast piles of ore are seen 
as we pass, probably brought from the 
mines at Cornwall. 

“That is the longest stone arch bridge 
in the world,” guide Thompson was 
pointing at an’ imposing bridge of solid 
stone that spanned the Susquehanna 
river. It is called the Rockville bridge. 

Don’t Use Tobacco 

We are nearing Lancaster, Pa. End- 
less fields of tobacco greet the eye. It 
is not so dry as in the sections we have 
left behind. Look! Do our eyes de- 
ceive us? In the midst of a tobacco 
field is a large billboard with the fol- 
lowing legend: DON’T USE TOBAC- 
CO; HE WHO GROWS, USES OR 
SELLS TOBACCO COMMITS A 
SIN. 

Our curiosity led us to inquire about 
A. H. Shenk, whose name was on the 
billboard. According to our informant, 
Mr. Shenk is opposed to the use of to- 
bacco and spends his money freely in 
billboard and other advertising directed 
against it. 

Cloisters at Ephrata 

At Ephrata the cloisters held our at- 
tention. In the 18th century a small 
band of German Baptists established a 
colony on a 300-acre farm. They built 
the church, which still stands without 
much change. The men and women 
lived, worked and worshipped apart. 


The women lived in a large wooden 
building adjoining the church. The 
heavy hand-hewn timbers and hand 
forged nails and hardware challenge the 
interest. There are three stories to the 
women’s quarters. On the first floor 
the older ladies lived. The younger 
women, who had been in the order for 
a shorter period, lived on the second 
floor while the newcomers lived on the 
top floor. Undoubtedly, this was done 
so that no fair miss would be tempted 
to make a date with some _ stalwart 
swain. 

Huge fireplaces furnished the heat. 
Above each fireplace were heavy tim- 
bers, yet so perfect was the construc- 
tion of the chimneys, the wood is not 
charred cr even smoked. ‘The doors 
are long and narrow. When the mem- 
bers of the order bowed their heads to 
enter the rooms it reminded them to be 
humble and when they squeezed 
through doorways 16 inches wide, it 
warned them that they must follow the 
straight and narrow path. At least, so 
the guide informed us. 


The bedrooms were not inviting. The 
women slept on board slabs, about 16 
inches wide and used a wooden: block 
for a pillow. It was their theory that 
to punish themselves now insured to 
them a .happy hereafter. The walls 
were covered with plaster mixed with 
straw and it has endured in fair condi- 
tion down through the generations. The 
crder is now almost extinct and the 
state is preparing to take over the build- 
ings to preserve them. 


Valley Forge was visited by daylight 
and dark. We first saw Washington’s 
headquarters with its antique furniture 
and quaint relics. It was a sacred place. 
In silent awe we inspected the building 
from top to bottom, even searching for 
the tunnel through which George 
Washington could make a hasty escape 
tc the stable. 


In front of the building was a small 
stream and rumor has it that the grist 
mill—now long gone—once had a thriv- 
ing existence there. Every foot of the 
great park brought vivid memories. As 
we visited it at night, with only the 
silvery moon for our light, we could 
imagine the barefoot soldiers shivering 
about dampened fires. The flecking 
shadows brought visions of Washing- 
ton on his knees in supplication. Far- 
ther up the hill one could picture the 
men gathering in groups to discuss the 
possibilities of crossing the Delaware. 


Meets Many Dealers 


It was an experience a_ patriotic 
American could never forget. It is a 
shrine that everyone should visit. No 
child should pass the history age with- 
out an acquaintance with this great, liv- 
ing page from the crucial days of our 
nation’s infancy. 


The 


feed dealers’ meetings we at- 
tended are reported elsewhere so we 
will not dwell on them here, but for 


fear someone may say that ours was 
wholly a pleasure trip let it be known 
that we met nearly 100 feed merchants 
and exchanged trade ideas with them. 


and increases their profits. 


EST. SINCE 1853 


THIS LABEL IS A SYMBOL THAT 
STANDS FOR QUALITY IN FEEDS 


Thousands of feeders demand feeds bear- 
ing this label as it guards their interests 


Flory feeds are built to meet the nutri- 
tional requirements of the most exacting 
feeders of live stock and poultry. 


FLORY MILLING CO. INC. 


BANGOR, PENNA. 


G. W. HOSIE 
President 


Lots of Good Oats— 


in all sections will mean a big de- 
mand for protein feeds this year. 


As distributors of Humphreys- 
Godwin Cottonseed Meals, Linseed 
Meals, Cream of Corn and Dou- 
las Glutens, also Malt Sprouts and 
all other proteins, our service 

_should seriously interest feed deal- 
ers at this time. 


We will as usual serve you well. 


AMES -BURNS CO. 


Vice Pres. - Treasurer 


JAMESTOWN, N. Y. 


G. C. GARNER, 
Homer, N. Y. 
Central New York Rep. 


Watch our advertising in The Feed Bag 
for the coming year. 


E. C. KESSLER J. D. DITZLER 


Secretary 


N. A. SMITH 
Watertown, N. Y. 
Northern New York Rep. 


Page Forty 


THE FEED BAG—OCTOBER, 1930 


7 
‘ 
a 


Pennsylvania Millers Vote 
To Enroll Feed Men 


Plans to include feed men on its ros- 
ter were made by the Pennsylvania 
Millers association at the 52nd annual 
meeting of the Pennsylvania Millers as- 
sociation held recently at Harrisburg, 
Pa. The name of the organization was 
changed to the Pennsylvania Millers 
and Feed Dealers association. R. C. 
Miner, president, appealed for a larger 
membership in his annual address, and 
welcomed feed men into the organiza- 
tion. David Nirenberg, eastern  sales- 
manager, Anglo-American Mill Co., 
pointed out in a brief talk that develop- 
ments in the industry made feed men 
en important factor and urged the asso- 
ciation to bring them into the organiza- 
tion. 


F. J. YOUNG, Alden, N. Y., presi- 
dent of the Mutual Millers & Feed 
Dealers association, has opened a new 
feed mill at Lancaster, N. Y., and is 
installing a mixer and hammer mill. He 
is also remodeling the entire mill and 
adding on a warehouse for sacked feeds. 
Mr. Young now has mills at Alden, 
Marilla Station and Lancaster. 


J. WALTER RICE, Milwaukee, gen- 
eral manager of the grain department 
for Froedtert Grain & Malting Co., has 
taken out a membership in the Minne- 
apolis Chamber of Commerce. 


In Feeds: 
Ef-Fish-Eney 


We like that new word be- 
cause it describes so well 
what STRUVEN’S FISH 
MEAL does to the mixed 
ration—makes it efficient— 
that is a profit maker for 
the feeder, a business getter 
for the manufacturer. 


Let us send you a sample. 


Chas. M. Struven & Co. 


114-116 E S. Frederick St. 
Baltimore, Maryland 


Mineralize your Feeds with 
RYDE’S ORGANIC MINERALS 


Calcium from Genuine Egg Shells 
100% Digestible 

Phosphorous from Bone Meal 

Protein from Egg Albumen 

Five other necessary minerals 


A COMPLETE BALANCED MINERAL MIXTURE 


Write today for descriptive literature 
and special low price to feed mixers. 


Ryde 


POULTRY 
HOG 


WRITE FOR QUOTATIONS 


KASCO MILLS - INC: 


WAVERLY, N.Y. a TOLEDO,O. 


Cane Molasses 


FOR FEED MIXING 


TANK CARS—BARRELS 


Excellent Quality and Service 


NATIONAL MOLASSES 
CORPORATION 


P. O. Station E PHILADELPHIA, PA. 


“al ‘‘All your needs in grain and feeds’’. ie 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


J. C. HUBINGER BROS. CO., Keokuk, Gluten 

HENRY LICAHTIG & CO., Kansas City, Milo and Kaffir 
FAIRMONT CREAMERY CO... Omaha, Dried Buttermilk 
JOHN F. CRAIG & Blackstrap Molasses 
MUTUAL RENDERING CO., Philadelphia, Pa...................++-5: Meat Scrap 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................- Oyster Shells 
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Peat Moss Js Product 
Of Varied Uses 


(Continued from Page Twenty-three) 


When you handle 


Darling’s Meat Scraps, 
Tankage and Bone Meal 


you are handling the best the 
world produces--and it doesn’t 
cost you one cent more than 
the other kind. 


3 Darling & Company 
Department A, Chicago, Ill. 


STATE DISTRIBUTORS 
LaBUDDE FEED & GRAIN CO. Milwaukee 


Fuel and various by-products can be 
produced from peat, but only seldom 
can this be done profitably for many 
reasons which have been found by those 
who have undertaken to market this 
material. 

Age has much to do with the value 
of peat moss. What is considered old 
material is from bogs perhaps 10,000 
years old which have become dense and 
somewhat carbonated. The bogs from 
which Peco peat moss is taken is sphag- 
num moss which has been aged just suf- 
ficiently to get it in the best possible 
condition for immediate horticultural 
and agricultural purposes. The fineness 
of the texture may be seen at a glance. 

Among the uses of peat moss which 
are of special interest to the farm trade 
are stable and dairy bedding, fertilizer 
and soil conditioner, poultry litter, 
mulch and other horticultural purposes 
and packing material for fruits and veg- 
etables. 

The efficiency of peat moss for bed- 
ding purposes as compared with other 
wea’ materials is revealed by tests which 


SS showed that 600 Ibs. of peat moss will 
absorb 9,000 Ibs. of water while the same 
amounts of straw and sawdust will ab- 


EDWARDS DISTRIBUTING co. sorb only 1,600 and 1,500 Ibs. respec- 


tively. 
Reedville, Va. AND = cunten'se, ‘Bsitimers, Md. Valuable as Fertilizer 


Cottonseed Meal 


serves the manure more efficiently and 
ALL GRADES 


Arrival Drafts ——~ Quick Shipments 


FOR FEEDING HOGS 
. POULTRY AND LIVE STOCK 


| Humphreys-Godwin Co. 


Established 1898 MEMPHIS, TENN. a 


Minneapolis 


NICOLLET -WASHINGTON 
HENNEPIN AVENUES 


—600— 


First Class Rooms 
AND 


Three Restaurants 
at MODERATE RATES 


Excellent Food 


“FOR BETTER SERVICE” 


Phone Phone Courteous Service 
, GENEVA GENEVA Central Location 
W. B. CLARK, MANAGER 
7389 


Home of W CC O Studios 
HIAWATHA “GRAIN ‘COMPANY 
GRAIN MERCHANTS 
MINNEAPOLIS 
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can be used with excellent results as 
fertilizer. Its absorbent’ qualities enable 
it to retain practically all of the am- 
monia in the liquid manure. Stables 
bedded with peat moss are rendered 
odorless because the product inhibits de- 
composition and prevents the attraction 
of flies and development of bacteria. 
Extensive tests conducted in Germany 
show that 100 bales of peat moss which 
would cost the farmer about $400, if 
used as bedding, becomes a fertilizer 
that would cost about $3,000 on the open 
market. 

One of the chief advantages of peat 
moss as a fertilizer is the organic mat- 
ter which it introduces into the soil. 
Peat moss manure loses only 7.2 per 
cent of its available nitrogen after stor- 
age for four months while straw manure 
under similar conditions will have lost 
40 per cent. 

Peat moss makes an ideal poultry lit- 
ter. Its absorbent qualities are valuable 
in keeping houses and brooders dry and 
clean. It also keeps the air sweet and 
odorless and being dry and granular, is 
not only a fine scratching material but 
is also a dusting powder which tends 
to keep down the vermin. After it has 
served its purpose as the litter it may 
be used for fertilizer by the poultry- 
man. 

Used by Horticulturists 

Agricultural uses of peat moss in 
America were first introduced among 
the horticulturists. High grade peat 
moss is pure, organic material, free from 
weed seeds or harmful bacteria. When 


added to cold, damp, clayey soil it 
warms and mellows the earth, making it 
more open and porous. In sandy soil 
it retains moisture and binds the fine 
particles together, and _ additionally 
serves to introduce organic matter nec- 
essary for plant growth. 

When peat moss is used for a sum- 
mer mulch its moisture absorbing quali- 
ties are again important. It keeps soil 
cool and moist and prevents caking and 
cracking. It is used by market garden- 
ers in the East, especially for lettuce, 
radishes, carrots and beets. It is also 
used extensively in greenhouses for 
seed beds and for potting plants and 
as a medium in which to start cuttings. 

Peat moss is used in large quantities 
for packing fruits and vegetables. Fully 
ripened fruit packed in peat moss re- 
tains its perfect appearance and flavor. 
The skin does not wrinkle. The sterile 
quality of the peat moss prevents decay 
for long periods. It acts as an insulator 
against heat and cold and its dry res- 
ilient ‘substance prevents jarring and 
bruising. 

Half a million bales of peat moss’ are 
arriving annually from Europe and the 
business is still in its infancy but it is 
growing rapidly as the public becomes 
acquainted with its uses and values. In 
Germany fully six million bales are 
used annually. It is predicted that the 
United States will eventually use many 
more times that quantity. 

Epiror’s Note: The data and illustrations for 
this article were supplied through the courtesy of 
Pennrich & Co., Inc., New York City. 


Behind this 


Trade-mark 


More than 
50 years of 
Proven | 


Quality, 


MARDEN’S 


CERTIFIED 


COD LIVER OIL 


Write for literature and 
special quantity prices. 


MARDEN-WILD CORP. 


512 Columbia St., - Somerville, Mass. 
212 East Ohio St., - Chicago, Ill. 


Ohe 


Established 1892 


Franke Grain Co. 


GRAIN AND FEED 


MILWAUKEE, - WISCONSIN 


Dried Buttermilk, 

Skim Milk, Semi- 

Solid Buttermilk 
or Kraco 


Get our prices— 
our proposition 
will look good to 
you. 


La Budde Feed & Grain Co. 


The Milkman of the Feed Industry 
MILWAUKEE, WISCONSIN 


Mixed cars and straight cars of anything in the feed business 


oe 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


HAY FOR SALE 
Alfalfa-Clover-Timothy and Clover Mixed- 
Prairie Hay. Delivered prices quoted. JOHN 
DEVLIN HAY CO., 192 North Clark street, 
Chicago, 


ENGINE WANTED 


Good 25 to 30 H. P. Crude Oil Burner wanted. 
Write O. J. TRALMER, Oakdale, Wis. 


FEEDS AND FEEDING 


Latest complete illustrated editions of Feeds 
and Feeding by Professors W. A. Henry and 
F. B. Morrison and Commercial Feeds by W. H. 
Strowd for sale by The Feed Bag. Feeds and 
Feeding $4.50 per copy, Commercial Feeds $3.00 
per copy f. o. b. Milwaukee. Special price for 
one copy of Feeds and Feeding in combination 
with a one year subscription to The Feed Bag 
$5.50. Price for Commercial Feeds with The Feed 
Bag $4.00. Price for both books with The Feed 
Bag $7.50. Send check or money order with 
order to THE FEED BAG, 86 East Michigan 
street, Milwaukee, Wis. 


ST. CLOUD HATCHERY CO., St. 
Cloud, Minn., is installing equipment to 
mix scratch feed and mashes. The firm 
will do a retail feed business in adjoin- 
ing territory. ° 


ROSENBAUM  BROS., operating 
Vitality Mills, Inc., will soon complete 
a 1,500,000 bushel addition to its Calu- 
met elevator on the water front, Chi- 
cago. 


J. L. PRENTICE, Colesburg, Ia., 
has opened a retail feed and seed store. 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


PECO BRAND 
| PEAT MOSS 


$1.55 per bale New Orleans carlots— 
shipment same day your order is 
received. Standard Bales — highest 
quality. For less than carlots ship- 
ment out of Milwaukee write or wire 


LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WIS. 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF. 


Mother’s Best Flour 


ancy 


Heavy Poultry Oats 
BULK or SACKED 
Ask for Samples and Prices 


J. F. Zahm & Co. “Sic” 


Specialists in Milling Wheat-Corn—Barley 


Reliance Feed Co. 


MILLFEEDS 
500 CORN EXCHANGE 
MINNEAPOLIS, MINN. 


E.J. KOPPELKAM CO. 


GRAIN FUTURES 


373 Broadway 
MILWAUKEE, WISCONSIN 


Phones Broadway 0032, Daly 0783 


Member Chamber of Commerce 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 
Carlots and Mixed Cars 
FLOUR, MILLFEED 


OILMEAL, ETC. 


502 Corn Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’’ 


LINSEED MEAL 
CARLOTS 


Linseed By-Products Co. 


562 CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


No-Milk Calf Food 


LEADER FOR 45 YEARS<—@—x 


National Food Company 
FOND DU LAC, WIS. 


IOWA MILLING CO. 


CEDAR RAPIDS, IOWA 
Shippers of 


CORN and OATS 


Cedar Rapids Weights and Grades 
Get our prices—We can save you Money 


M.G. RANKIN & Co. 
GRAIN 
FEED 


Chamber of Commerce 
MILWAUKEE, WIS. 


DRIED BUTTERMILK 
DRIED SKIMMED MILK 
Feed System Engineers 
Feed Mill Machinery 
Feed Formulas 


S. T. EDWARDS & CO., INC. 


110 N. FRANKLIN ST. CHICAGO, ILLINOIS 


FOR 


Corn Cutters 
Superior Batch Mixers 


Write 


MODERN ELEVATOR SUPPLY CO. 


MINNEAPOLIS, MINN. 
Complete Equipment for the Modern Feed Mill 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
EsTaBLisHED 1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
344-346 MILWAUKEE STREET 
096 WISCONSIN 
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FIRE PREVENTION WEEK 


Every man, woman and child in the 
United States is requested to partici- 
pate in the fire prevention week pro- 
gram, October 5 to 11. President Hoo- 
ver has officially proclaimed this time 
for concentrated effort in reducing the 
immense loss of life and property an- 
nually suffered by the country. Then 
thousand persons were burned to death 
in 1929 and the property damage was 
$700,000,060. Part of this loss was suf- 
tered by the feed industry. During fire 
prevention week dealers are requested 
to extend special effort in inspecting 
their establishments and removing all 
tre hazards and to cooperate with their 
communities in prevention work. 


RALSTON-PURINA CO., St. Louis, 
has purchased the soy bean mill of the 
Lafayette Milling Co., Lafayette, Ind., 
and will use it to manufacture its own 
supply of soy bean meal. The mill has 
six presses, with a daily capacity of 
2.000 bushels. 


WILLIAM ZANDER, Farmers 
Feed Store, Merrill, Wis., has made 
repairs to his building and installed a 
hammer mill. 


CORN CUTTERS 
Various types and sizes of Munson 
Ball Bearing Corn Cutters are described 
in a new catalog just issued by the 
Munson Mill Machinery Co., Utica, N. 
Y. Dealers may obtain copies free on 
request. 


© 

TRADE REGISTERED 


BADGER BRAND 


Selected Seeds 
and Seed Corn 


L.Teweles Seed Co. 
Wisconsin 


Milwaukee, 


BANNER GRAIN CO. 


MINNEAPOLIS, MINN. 


Milling Wheat 
All Proteins and Glutens 


Corn, Oats and Rye for 
Milling and Feed 


MYLES 
LOUISIANA SALT 


**Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


ZEBRA Special Middlings 


ZEBRAS make a rich slop for little pigs. 


They are rich in quality 


and their low cost makes them increasingly popular with the trade. 


mashes. 


CAMEL 
Wheat Mixed Feed 


CAMEL Feed is equally well suited for 
either dairy cows, for hogs, or for poultry 
It is an ideal feed for a dealer to 
carry and is reasonably priced. 


EXCELSIOR MILLING 


GET PARKS’ DIRECT 
MILL CONTRACTS 


Anything in the Feed Line 


Meal 
Oyster Shelis 
Dried Butter Milk Bone Meal 

Meal Coarse Grains 


J. P. PARKS, Broker 
Direct Manufacturers Representative 
400-401 New England Bldg. 
Kansas City, Mo. 

327 So. La Salle St., Chicago, Ill. 


KREAMO 


SWEET DAIRY FEED 


16144% PROTEIN 


MANUFACTURED BY 


MINNESOTA FEED COMPANY 
MINNEAPOLIS, MINNESOTA 


Mixed Cars a Specialty—We Handle All Kinds of Mill Feeds 
Shippers of Corn and Oats—Write for Samples and Prices 
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The Monarch Balt Bearing 
Attrition Mill with 
Pneumatic Collector 


Is grinding feed for Carey Farmer’s Coop. 
Co., Carey, O., at a power cost of less than 
2 cents per cwt. Read their letter. 


“We installed a 24 inch Monarch Mill with Pnuematic Collector, 
July 1928 and are giving you our records as following: 


“Perfection 
in Feed 
Grinding 
Equip- 


Ground i in August 127ton...... Power bill $48.50 
94 ton.....: Power 32.50 


We are very much pleased with this record and the service this machine 
is giving us. We have taken special notice that if feed is a little off in 
odor, it is purified and cool after going through this blower. 
Our power rates are as follows: 


First 50 K.W.H. 8.5¢ K. W. H. 
Next 100 K.W.H. 7.75c K. W. H. 
Next 150 K.W.H. 6c K. W. H. 
Next 400 K.W.H. 4.75c K. W. H. 
Next 1000 K.W.H. 4c W. H. 


K. 
Our H. P. is 45 at 50c, making a minimum charge of $22.50’ 


Write for free catalog and detailed information on this 
most profitable feed grinder. f 


Sprout, Waldron & Co., ‘Inc. Belt or 
BOX 318, MUNCY, PA. Driven 


Chicago Office, 9 S. Clinton St. Kansas City Office, 612 New England Bldg 


The machine that makes more steel-cut corn with less power. 


EUREKA CORN CUTTERS 


now equipped with 


IMPORTED ENGLISH KNIVES 


which will outwear four sets of the ordinary domestic knives 


NEW TYPE SCREEN IS TWICE MORE DURABLE 


and can be taken out and replaced by another in less than 10 minutes. 
Write for new bulletin 122FB 


S. HOWES CO., INC., SILVER CREEK, N.Y. 


Page Forty-six THE FEED BAG—OCTOBER, 1930 


> 
re 
we 
z 
z 
— 
A 
4 
> 4 
= an 
te 
> 


Points Excellence 


For the Feeder 


16% 


Sweet Dairy Feed 
is (1) clean and whole- 
some, (2) rich with 
molasses, (3) balanc- 
edto produce full flow 
of milk, (4) sweet and 
palatable, cows like 
it, (5) the favorite for 
year ‘round dairy 
feeding. 


\\ 


Prove GUARANTEED ANALYSIS 


CALCIU! 
~ ARBONATE AND OF SA SALT 


RUE VALUE Egg Mash. 

containing both Cod Liver 
Oil and Cod Liver Meal, 
will nourish hens during 
the long winter confinement 
and insure abundant prod- 
uction of firm-shelled eggs. 


MANUFACTURED BY 


VITALITY MILLS, INC. 


For the Dealer 


CTO 16% 


Sweet Dairy Feed 
is (6)high in quality, 
low in price, (7) al- 
ways uniform, (8) has 
plenty of bulk, (9) 
with protein obtained 
from a variety of in- 
gredients and (10) 
makes money for its 
feeders and for you. 


2020 BOARD OF TRADE BUILDING, CHICAGO 
SUCCESSORS TO FEED DEPARTMENT OF 


LADISH MILLING CO. 


MILWAUKEE 
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THE GOLDEN TOUGH 


[THE IST PRD FLU AMER 
WORTH 


Interior picture shows one corner of ware- 
house well ventilated, kept at even tempera- 
ture and arranged for quick, easy loading of 
trucks. Exterior picture shows front of ware- 


house, truck entrance at side and trackage 
facilities for unloading two cars. Size, 


69x120 feet. Capacity, 5,009 bbls. 


he people of Wisconsin's largest city, as well as 

throughout the state, have discovered in King 
Midas an all purpose flour which exactly meets their 
requirements. King Midas sales in Milwaukee are, 
therefore, steadily increasing from month to month 
and a modern warehouse.has recently been erected to 
facilitate distribution and improve service. 


Dealers like to handle King Midas flour because King 
Midas quality always pleases the user and King Midas 
policy always protects the dealer and enables him to 
make a satisfactory margin of profit. 


It's easy to sell King Midas —“The Highest Priced 
Flour in America and Worth All It Costs”. 


Kinc Mipas Co. 


MINNEAPOLIS, MINNESOTA 
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